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Our easiest
cell phones ever.

Easy | Our easy-to-use Jitterbug® phones feature 

large screens with big text, simple menus with 

effortless navigation, powerful speakers, and 

Urgent Response buttons. The Jitterbug® Flip2 has 

big buttons with one-touch speed dialing, while 

the Jitterbug® Smart4 comes with voice typing, 

video chat, and internet access. 

Helpful | Whether you want to learn more about 

your phone, need a ride or have a health concern, 

our 100% U.S.-based team is here to help, day or 

night. And when you add Urgent Response, enjoy 

peace of mind knowing you can count on us 24/7, 

even in an emergency.

• 1GB Data included2 

• Fast, reliable nationwide coverage

• No long-term contracts

• Keep your phone number3

2 lines as low as

$2498
/mo.*

1 line as low as

$1499
/mo.*

Activate your phone today and lock in this low monthly pricing.

Big Savings on Unlimited Talk & Text!

OFF140%
LIMITED TIME
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Need help? Veterans Crisis Line: Dial 988, then press 1 or text 838255

COVER IMAGE: 

VFW members (from 

left) Debra Anderson, 

Stephanie Butler, 

Mary Spencer and 

VFW Senior Vice 

Commander-in-Chief 

Carol Whitmore are 

photographed last 

December in Kansas 

City, Mo. VFW’s 

number of female 

members has surged 

over the last several 

years, and that is 

being reflected in 

the organization’s 

leadership. Photo by 

Lauren Goldman
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M
arch is Women’s History Month, and the VFW 

has a lot to celebrate. We have seen impressive 

growth in the number of  women veterans join-

ing — and actively participating — over the last sever-

al years. Women members in the VFW are taking active 

leadership roles at the organization’s top levels, too.

As of  early January, VFW’s Membership Department 

reported that more than 42,000 women were VFW mem-

bers. That is an increase of  more than 54 percent since 2019. 

That surge in female membership is illustrated in 

VFW’s national leadership. You’ll notice the cover of  this 

month’s issue of  VFW magazine includes VFW’s Senior 

Vice Commander-in-Chief  Carol Whitmore, who is in 

line to become the first woman to lead this great organiza-

tion later this year. Pictured with Carol is Debra Anderson, 

who was the first woman to serve as VFW’s Quartermaster 

General, which is the organization’s top financial officer, 

from 2016-2022.  

I am thrilled with the number of  women joining our 

great organization. Their inclusion in VFW’s ranks and 

leadership make us a stronger, more diverse force to help 

veterans and their families.

An example is the recent passage of  The Senator Elizabeth 

Dole 21st Century Veterans Healthcare and Benefits Improvement 

Act, which is now Public Law 118-210. VFW’s hard work 

getting this approved will help 7.8 million transition-

ing service members, veterans, caretakers and survivors. 

We are glad it passed, but let’s not forget that veterans 

and their families waited needlessly while members of  

Congress played to their parties’ bases. 

In recognition of  the unique needs, challenges and inter-

ests of  female veterans, we recently established the VFW 

Women Veterans Advisory Committee. My hope is this 

committee will grow in importance as more women join.

Women are a growing segment of  the veterans popu-

lation. In 2023, VA reported that there were 2.1 million 

women veterans, which represented 11.3 percent of  the 

total veterans population. VA estimates that by 2043, 

women will represent 17.2 percent of  all veterans.

This is a trend we recognize and embrace. We want the 

VFW membership to be an accurate representation of  the 

people who served the nation in uniform. The growing 

participation of  women in the U.S. military and their ser-

vice to the nation and their communities as active veterans 

should be shown in VFW’s ranks.

As I conclude, I want to give a special shout-out to all 

Vietnam War veterans. The nation observes National 

Vietnam War Veterans Day on March 29. I salute all my 

fellow veterans of  that war and remember the sacrifices of  

those who never came home.

Women are Joining the VFW

COMMAND POST | FROM THE CHIEF

COMMANDER-IN-CHIEF

Al Lipphardt

RECRUIT FOR 

THE VFW

SEE MEMBER 

CORNER



AmericanCruiseLines.com

Call 

888-639-5395

to request a

FREE
Cruise Guide

Experience refi ned river cruising at its fi nest aboard 

America’s newest fl eet. From spacious staterooms and 

gourmet dining to expertly guided excursions and nightly 

entertainment, every moment is all-inclusive. Our attentive 

staff ensures personalized service while you explore the

 country’s most spectacular destinations. 

Small Ship Cruising Done Perfectly®

DISCOVER
America’s Rivers
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What a great article on the VFW Na-

tional Home! Thank you so much for 

all that you put into it.

SUE ALVERSON

DEVELOPMENT DIRECTOR

VFW NATIONAL HOME

MAIL CALL | LETTERS TO THE EDITOR

Washington Wire
This regards the program that helps 

people with other-than-honorable dis-

charges get help to try and get VA ben-

efits. I don’t know how other disabled 

veterans feel, but I think if you didn’t 

serve your country honorably, you 

don’t deserve any kind of VA benefits. 

TOM TROGLIN

COLLINSVILLE, OKLA.

National Home Turns 100

“Mail Call” features letters from our readers in six issues per year. If you have questions, comments or concerns about any subject or article 

from our most recent issue, letters can be emailed to magazine@vfw.org, with the subject line “Mail Call,” or mailed to: VFW magazine, Mail 

Call, 406 W. 34th Street, Suite 523, Kansas City, MO 64111. Letters must be no more than 200 words, and VFW magazine reserves the 

right to edit letters for clarity, length and accuracy.

Thank you, VFW and Jane Blumenthal 

Martin, for the wonderful article hon-

oring my great-grandfather’s service for 

God and country. My children loved 

the article, too. We appreciate you all 

and pray you all have a blessed year.

JOSHUA BARELA

LYNCHBURG, VA.

Family Legacy of Serving

‘DESTINATION POST’ 

SERIES VISITS 

RHODE ISLAND

VFW NATIONAL HOME 

CELEBRATES 100 YEARS

HELPING HURRICANE 

SURVIVORS IN  

NORTH CAROLINA

STURGIS MOTORCYCLE 

RALLY WELCOMES VFW

Destination Rhode Island
I was very excited to see the destination 

series highlighting Rhode Island. Unfor-

tunately, my Post 449 is only mentioned 

on page 30. We do a lot in the commu-

nity with Boy Scout Troop 31, Jaycees, 

West Warwick Veterans Council, Town 

of Coventry, West Warwick Wizards, 

The Tomorrow Fund and others. 

DAVID M. SILVA

COVENTRY, R.I.
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Enclosed is my check payable to Veterans Commemoratives for the Total Due

Charge my credit card for the Total Due

Charge my credit card in two interest-free payments
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Phone # (_____)____________    Email ________________________
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R59585-VFM-0325

© ICM 2025

FREE ZIPPER PULL

WITH ORDER!
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OUR VETERANS
COMMEMORATIVES U.S. WAR
VETERAN CONCEALED CARRY
JACKET is a versatile 3-season
jacket with ambidextrous
concealed pockets and inner
gear pouches. Stylish and
functional, it’s perfect for those
who prioritize both fashion &
functionality.

• FREE PATCH: FREE WAR VETERAN PATCH of your choice is
affixed to the left chest to Honor Your Service.

• TACTICAL POCKETS: Access gear from either side quickly and discreetly.

• INNER GEAR POUCHES: Four Hook And Loop Pouches Keep Your EDC
Essentials Organized And Easily Accessible.

FREE PATCH

HONORS YOUR

SERVICE!

• TRICOT-LINED ZIPPER POCKETS: Stay Warm with Two Tricot Lined Front
Zipper Pockets for added comfort and storage.
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access to your gear.
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Branch Patch* for just $20 extra.
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NOW HEAR THIS | NEWS YOU CAN USE

An Air Force pilot and his jet’s 

weapons systems officer both 

earned Silver Stars for their actions 

last April in the skies over Israel. 

The two Air Force officers, Maj. 

Benjamin Coffey, the pilot of  an 

F-15E, and Capt. Lacie Hester, the 

weapons systems officer, were rec-

ognized for helping to fight off more 

than 300 ballistic and cruise missiles, 

as well as one-way attack drones, 

launched by Iran targeting Israel.

In total, 30 U.S. troops received 

military decorations for their actions 

during the April 13-14, 2024, fight. 

The Air Force hosted a ceremony in 

November at Royal Air Force Base 

Lakenheath in England to present 

the medals. The other awards pre-

sented were:

• 14 Distinguished Flying 

Crosses

• 6 commendation medals

Vietnam War Dustoff Crews Honored With Gold Medal

Air Force Capt. Lacie Hester is congratulated 

by fellow airmen on Nov. 12, 2024, at RAF 

Lakenheath, England, after receiving the 

Silver Star, the third woman to do so since 

World War II. Hester and Air Force Maj. 

Benjamin Coffey, both of whom received 

the Silver Star, were among 30 U.S. troops 

who received awards for their actions in the 

Middle East in April 2024.

Two Airmen 

Receive Silver 

Stars

Soldiers who helped get wound-

ed troops quickly off the battlefields 

during the Vietnam War received 

official recognition last September 

when then-President Joe Biden signed 

the Dustoff Crews of  the Vietnam War 

Congressional Gold Medal Act (P.L. 118-87).

The medal recognizes all pilots, 

crew chiefs and medics “who served 

honorably during the Vietnam War 

aboard helicopter air ambulances.” 

They were recognized at a Sept. 26 

ceremony hosted by the U.S. Army 

Medical Center of  Excellence at the 

Army Medical Department Museum 

at Fort Sam Houston, Texas.

Dustoff crews are credited with saving 

more than 900,000 lives during the war.
U.S. troops load a wounded soldier onto an air ambulance during the Vietnam War. On 

Sept. 26 last year, then-President Joe Biden enacted the Dustoff Crews of the Vietnam War 

Congressional Gold Medal Act (P.L. 118-87), which recognizes all members of dustoff crews 

during the Vietnam War.

• 6 Air and Space Achievement 

Medals

• 2 Bronze Stars

With her receipt of  the Silver Star, 

Hester is the third woman to receive 

the nation’s third-highest award for 

valor in combat since World War II.
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BUDGET
To fully fund relevant programs for veterans, service members and 

their families, Congress must:

•	Ensure	sufficient,	timely	appropriations	and	proper	budget	over-

sight for VA.

• Authorize VA to receive reimbursements from TRICARE and 

Medicare.

•	Never	reduce	one	veteran’s	benefits	to	pay	for	another.

• Modernize and reform VA and DOD programs that do not meet 

the needs of service members, veterans and families. 

DISABILITY ASSISTANCE AND  
MEMORIAL AFFAIRS
To	ensure	veterans	and	their	survivors	have	timely	access	to	earned	

benefits,	Congress	and	VA	must:	

• Crack down on unaccredited claims consultants known as 

claim sharks. 

• Study all toxic and environmental exposures, and implement 

programs to ensure health care and benefits are provided to 

all exposed service members and veterans. 

• Properly oversee and update the modernized appeals process, 

digital claims processing and antiquated examination process.

• Increase Dependency and Indemnity Compensation, burial 

allowances and other benefits for survivors. 

• Improve the accuracy of disability compensation claims relat-

ed to military sexual trauma. 

• Ensure that earned VA benefits are never unjustly reduced. 

EDUCATION, EMPLOYMENT AND 
TRANSITION ASSISTANCE
To	ensure	veterans	succeed	after	leaving	military	service,	

Congress, VA, DOD, and DOL must:

•	Improve	education	benefits	through	modernized	online	student	

housing	allowances,	child	care	stipends,	parity	for	Guard	and	

Reserve	members	and	elimination	of	delimiting	dates.

• Enhance outreach and counseling to veterans eligible for the 

Veteran Readiness and Employment program.

•	Ensure	parity	of	VA	and	DOD	education	programs	with	other	

federal programs. 

•	Expand	small	business,	hiring	preference,	tax	incentives	and	

entrepreneurship resources for veterans and military spouses. 

• Increase funding for HUD-VASH vouchers, grant and per diem 

payments and pilot programs to combat veteran homelessness.

•	Conduct	oversight	of	VA’s	Transition	Assistance	Program	to	

ensure compliance with the law and require the inclusion of 

accredited	claims	representatives.

•	Eliminate	government	bureaucratic	delays	preventing	effective	

use	of	education	and	employment	benefits.	

HEALTH CARE
To	ensure	service	members	and	veterans	receive	timely	access	to	

high-quality health care without increasing cost shares, Congress, VA 

and DOD must:

• Eliminate service member and veteran suicide. 

•	Reform	the	dysfunctional	community	care	program	at	VA.

•	Strengthen	care	and	research	for	mental	health	and	traumatic	

brain injuries.

•	Research	the	efficacy	of	plant-based	alternative	therapies	for	PTSD.

•	Improve	oversight	of	Vet	Centers	to	ensure	adequate	staffing,	

resources and funding. 

• Enhance programs and services for women and underserved 

veterans. 

• Preserve the integrity of TRICARE. 

• Properly implement VA and DOD health IT systems.

•	Expand	nursing	home	eligibility	and	long-term	care	options.

• Modernize care for veterans outside of the United States. 

MILITARY READINESS
To	maintain	a	strong	and	ready	all-volunteer	force	capable	of	protecting	

American interests, Congress and DOD must:

• Enhance quality-of-life and health care programs that allow service 

members to focus on the mission.

•	Ensure	equity	of	benefits	for	Reserve	Component	service	members.

•	End	the	military	retirement	pay	and	VA	disability	compensation	

offset.

•	Provide	benefit	enrollment	for	all	transitioning	service	members.

• Eliminate sexual assault and harassment from the military.

• Increase military base pay comparability with private sector wages. 

• Ensure that military housing and work spaces are safe and modern.

• Eliminate food insecurity in the military. 

NATIONAL SECURITY, FOREIGN AFFAIRS 
AND POW/MIA 
To	fully	support	the	all-volunteer	force,	protect	our	nation’s	citizens	and	

defend American interests around the world, Congress and DOD must:

•	Ensure	the	Defense	POW/MIA	Accounting	Agency	is	fully	funded	

to perform its personnel recovery mission.

•	Deter	threats	to	our	national	security	by	supporting	our	allies	in	

Ukraine, Israel, Korea and Taiwan.

• Ensure all service members who served in harm’s way — to 

include	foreign	nationals,	translators	and	allies	—receive	the	

recognition,	care	and	benefits	they	may	have	earned.	

WHERE VFW STANDS ON THE ISSUES
VFW PRIORITY GOALS FOR 2025

Listed below are VFW’s official positions on issues impacting veterans, service members and their families, as well as national 

defense and homeland security. They are based on national convention resolutions and rated as priorities by direct feedback 

from VFW members.



With its compact size and split mode, ATTO 
is the only scooter that can fit in an airline’s 
overhead compartment.

It easily fits into compact trunks,
closets, and tight corners.

At Movinglife, we make it simple to regain your freedom with free in-home demos and flexible payment plans tailored to fit your 

needs. Trusted by over 60,000 users worldwide, our lightweight, stylish mobility solutions are designed to keep you active. With the 

industry’s best warranty, exceptional service, and personalized solutions, our products are sold in 62 countries and supported 

by a multi-location service network. Discover how Movinglife can help you embrace independence and enjoy life without limits.

ATTO SPORT
Folding Travel Mobility Scooter

EZY EXPLORER
Folding Power Chair

  Ultra-Lightweight Carbon Fiber Design

  Folds in seconds - without you bending down

  Adjustable armrests for easy side entry

  TSA-approved battery with 9.3 mile range

  Joystick for right or left handed control

  Pulls up comfortably to a table while seated

  Flat-Free Wheels

I got my new sport scooter right before going 
to Disney World with my family. Operating the 
scooter was easy and reliable. The ability to 
collapse it to take on the plane was another 
big plus. I’d definitely recommend it for travel.

Rhonda J.

I love the experience I'm having with my new 
ATTO SPORT. It's very convenient. Folds small 
enough to fit in the trunk of my car and still 
have room for more things. Gives me plenty of 
leg room which I need because of my height.

Donald J.

Getting this scooter has changed my life. I’m 
able to enjoy the outdoors with my spouse, 
without struggling with tiring so easily. I get a 
lot of compliments and feel confident again.  
Thank you.

Albert D.

Live Free, Travel Easy
Your Stylish, Foldable, and Travel-Ready 
Mobility Products for Life on the Move

CALL NOW: 1-888-720-7174

FREE HOME DEMOS & TEST DRIVES AVAILABLE NATIONWIDE
SHOWROOMS OR DEMOS: AZ, CA, CO, CT, FL, IL, MD, NJ, NV, NY, OR, TX, VA, WA

Ride. Fold. Store.

  Splits into two lightweight parts for easy lifting

  Folds in seconds - without you having to bend down 

  Rolls like a suitcase when folded in trolley mode

  Max. speed of 6.2 mph and 12.5 mile range with

    the XL battery

  Smooth and stable ride with flat-free, shock- absorbing tires 

  Compact design fits easily in any car trunk

  Approved to be taken on flights with its TSA-approved battery
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WASHINGTON WIRE | CAPITOL HILL BRIEFS BY JANIE DYHOUSE

FOR MORE INFORMATION about specific legislation or VA benefits, contact VFW’s Washington Office at 

vfw@vfw.org. A member of VFW’s National Veterans Service staff will respond as soon as possible.

VFW Celebrates 
Passage of Dole Act

Thanks in large part to the advocacy 

of  VFW, The Senator Elizabeth Dole 21st 

Century Veterans Healthcare and Benefits 

Improvement Act, also known as P.L. 118-

210, was officially signed into law by 

then-President Joe Biden on Jan. 2. 

The Dole Act will expand VA ben-

efits, modernize health care delivery, 

and reduce bureaucratic delays that 

prevent veterans, caregivers and other 

beneficiaries from receiving the care 

and services they deserve. 

Furthermore, this new law will:

• Expand caregiver benefits for 

elderly and infirmed veterans.

• Increase the cap for in-home 

care programs. 

• Fix community care options 

for veterans outside of  the VA 

healthcare system. 

• Extend timelines, eligibility and 

availability for certain GI Bill 

programs.

• Provide funding for family care-

giver mental health services and 

sheltering homeless veterans. 

“Thanks to the hard advocacy work 

of  VFW-Student Veterans of  America 

fellows getting the VFW-championed 

Not Just A Number Act included as a 

provision within this comprehen-

sive package, we believe the Dole Act 

also will help reduce veteran suicide,” 

said VFW Commander-in-Chief  Al 

Lipphardt. “We commend those mem-

bers of  Congress whose dedication 

and leadership garnered the bipartisan 

support in getting this flagship, bicam-

eral veterans package passed on to the 

President’s desk.” 

VFW championed the Dole Act from 

day one. Whether it was talking with 

members of  Congress, hosting press 

conferences or calling on its member-

ship to contact individual lawmakers, 

VFW was a leader in the charge to 

pass this vital piece of  legislation.

“Continuing to pass legislation like 

this signals to the more than one mil-

lion service men and women in the 

Armed Forces to include the thou-

sands currently deployed to war zones 

throughout the Middle East and the 

Horn of  Africa, that Congress and the 

Administration will honor the contract 

which all service members and veter-

ans signed,” Lipphardt said.
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Recognize Vietnam War 
Veterans on March 29
March 29 is National Vietnam War Veterans Day. It marks the 

day in 1973 when all U.S. ground troops departed Vietnam. 

Only U.S. embassy personnel and support staff remained in 

South Vietnam until the fall of  Saigon on April 30, 1975.

This day is set aside for Americans to recognize every 

Vietnam War veteran to include those who are still unac-

counted for.

From February 1961 to May 1975, more than 3.4 million 

Americans served in support of  U.S military operations in 

Vietnam and Southeast Asia. More than 58,000 gave their 

lives, and nearly 1,580 service men remain unaccounted for, 

according to the Defense POW/MIA Accounting Agency.

Former Sen. Elizabeth Dole speaks in support of The Senator Elizabeth Dole 21st Century 

Veterans Healthcare and Benefits Improvement Act last July at VFW’s Washington Office on 

Capitol Hill. VFW members and employees worked hard to ensure this important piece of 

caregiver-related legislation, which was enacted into law on Jan. 2, was approved.



GovMint ¥ 1300 Corporate Center Curve, Dept. MSB275-05, Eagan, MN 55121

N
ot only are these hefty bars one full 
Troy ounce of real, .999 precious 
silver, they’re also beautiful, 

featuring the crisp image of a Morgan 
Silver Dollar struck onto the surface. That 
collectible image adds interest and makes 
these Silver Bars even more desirable. 
Minted in the U.S.A. from shimmering 
American silver, these one-ounce 99.9% 
fine silver bars are a great alternative to 
one-ounce silver coins or rounds. Plus, 
they offer great savings compared to other 
bullion options like one-ounce sovereign 
silver coins. Take advantage of our special 
offer for new customers only and save 
$10.00 off our regular prices.

Morgan Silver Dollars 
Are Among the Most Iconic 

Coins in U.S. History
What makes them iconic? The Morgan 
Silver Dollar is the legendary coin that 
built the Wild West. It exemplifies the 
American spirit like few other coins, and 
was created using silver mined from the 
famous Comstock Lode in Nevada. In fact, 
when travelers approached the mountains 
around the boomtown of Virginia City, 
Nevada in the 1850s, they were startled to 
see the hills shining in the sunlight like a 
mirror. A mirage caused by weary eyes? 

No, rather the effect came from tiny
flecks of silver glinting in the sun. 

A Special Way 
for You to Stock Up on 

Precious Silver
While no one can predict the future value 
of silver in an uncertain economy, many 
Americans are rushing to get their hands 
on as much silver as possible, putting it 
away for themselves and their loved ones. 
You’ll enjoy owning these Silver Bars. 
They’re tangible. They feel good when 
you hold them, You’ll relish the design 
and thinking about all it represents. 
These Morgan Design One-Ounce Bars 
make appreciated gifts for birthdays, 
anniversaries and graduations, creating a 
legacy sure to be cherished for a lifetime. 

Order More and SAVE
You can save $10.00 off our regular price 
when you buy now. There is a limit of 25 
Bars per customer, which means with this 
special offer, you can save up to $250. 

Hurry. Secure Yours Now!
Call right now to secure your .999 fine silver 
Morgan Design One-Ounce Silver Bars. 
You’ll be glad you did.

One-Ounce Silver Morgan Design Bar
$49.95 ea.

Special off er - $39.95 ea. +s/h

SAVE $10 - $250

Limit of 25 bars per customer

Free Morgan Silver Dollar
with every order over $299with every order over $2999with every order over $299
(A $59.95 value!)

FREE SHIPPING over $99!
Limited time only. Product total over $99 before 
taxes (if any). Standard domestic shipping only. 

Not valid on previous purchases.

For fastest service call today toll-free

1-888-201-7144
Offer Code MSB275-05
Please mention this code when you call.

Fill Your Vault with 
Morgan Silver Bars

GovMint® is a brand of Asset Marketing Services, LLC (AMS). AMS is a retail distributor of coin and currency issues and is not affi  liated with the U.S. government. Th e collectible 
coin market is unregulated, highly speculative and involves risk. Prices, facts, fi gures and populations deemed accurate as of the date of publication but may change signifi cantly 
over time. All purchases are expressly conditioned upon your acceptance of our Terms and Conditions (www.amsi-corp.com/terms-conditions); to decline, return your purchase 
pursuant to our 30 day Return Policy (www.amsi-corp.com/product-return-policy). ©2024 Asset Marketing Services, LLC.

Actual size is 

30.6 x 50.4 mm

No, rather the effect came from tiny

for You to Stock Up on

Limit of 25 bars per customer

with every order over $299

99.9%% Fine  Fine 

Silver BarsSilver Bars

Grab Your Piece of America’s Silver Legacy

BUY MORE

SAVE MORE!

 SPECIAL CALL-IN ONLY OFFER
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WASHINGTON WIRE, CONTINUED

‘Your Voices Need to be Heard’
During the Student Veterans of  America (SVA) 17th Annual 

National Conference held in January, in Colorado Springs, 

Colo., VFW National Legislative Deputy Director Kristina 

Keenan addressed the conference’s general session.

“Even though I wear this hat and these ribbons, I con-

stantly get asked if  it was my father or husband who served,” 

she said. “For all you student veterans out there who no lon-

ger wear the uniform, for those who aren’t always seen as 

‘real’ veterans, know that your voices need to be heard, and 

your stories need to be told, even to Congress.”

VFW accredited service officers, led by VFW National 

Veterans Service Assistant Director of  Field Operations 

Cindy Noel, assisted hundreds of  student veterans at a 

claims clinic on site. Additionally, VFW National Legislative 

Associate Director Joe Grassi participated in the event’s 

Meet Your Veteran and Military Service Organizations 

panel discussion. 

The VFW-SVA Legislative Fellows for the 2024-2025 

class were announced at the conference. They are:

• Jose Ayon, Army veteran, University of  Southern 

California

• Jennifer Ross, Air Force veteran, Cornell University

• Noah Sorseth, Army veteran, George Fox University

• Casey Stege, Army veteran, Baylor University

• Terry Traylor, Marine Corps veteran, North Dakota 

State University

• Polina Washington, Army veteran, The University of  

Texas at Austin

VFW National Legislative Deputy Director Kristina Keenan addresses 

attendees in January at the Student Veterans of America (SVA) 

National Conference in Colorado Springs, Colo. The VFW-SVA 

Legislative Fellows also were announced at the event. 

Listen to VFW Podcast to Stay 
in the Know
Join VFW Public Affairs and Strategic Outreach Director Rob Couture monthly as he 

hosts “#StillServing: The VFW Podcast” out of  the VFW Washington Office located 

on Capitol Hill. 

In addition to some familiar faces from the Washington Office, podcast guests 

include congressional leadership, Department of  Defense and Veterans Affairs senior 

officials, and everyday veterans.

Each show tackles critical issues, challenges and legislation affecting veterans, service 

members and military families worldwide. “#StillServing: The VFW Podcast” is truly 

a program for veterans, by veterans.

Get the inside scoop at https://www.vfw.org/Podcast or wherever you get your podcasts.
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As of  January, VA has established 

presumptive service connections 

for urinary bladder, ureter and 

related genitourinary caners, 

leukemias, multiple myelomas, 

myelodysplastic syndromes and 

myelofibrosis.

Eligible veterans must have 

served on active military, naval, 

air or space service in Somalia 

or the Southwest Asia theater 

of  operations on or after Aug. 2, 

1990; or in Afghanistan, Syria, 

Djibouti, Uzbekistan, Egypt, 

Jordan, Lebanon or Yemen on or 

after Sept. 11, 2001.

VFW encourages eligible vet-

erans to contact a VA-accredited 

service officer to learn about pos-

sible compensation and benefits. 

Visit https://www.vfw.org/service-of-

ficers to find one nearby.

VA Adds 
Presumptive 
Service 
Connections

VFW Washington Office staff discuss veterans issue 

in January on #StillServing: The VFW Podcast at 

VFW’s Washington Office. Those participating were, 

from left, Rob Couture, Kristina Keenan,  

Joe Grassi and Brittany Dymond Murray.



FREEDOM TO
DO WIRELESS
YOUR WAY.

© 2025 Consumer Cellular, Inc. Terms and Conditions subject to change. Taxes and fees apply. New service activation on 
approved credit. Cellular service is not available in all areas and is subject to system limitations. *For unlimited data plans, 
access to high-speed data will be reduced after 50GB of combined use, and you will experience slower speeds for the 
remainder of your billing cycle. **Off er only for customers age 50+. Age validation required. Plans shown include $5 credit for 
AutoPay and E-billing. Two (2) Unlimited lines for $60 off er is valid only with two lines of service and an unlimited data plan. 
Monthly fee of $20 for unlimited plans; $15 for other plans. If you’re not completely satisfi ed within 30 days (data use is limited 
to 500MB) of activation of your service, cancel and pay nothing other than third party charges. New and existing customers 
receive up to $25 off  for signing up for a new line of service, applied as individual $5 credits over fi ve (5) monthly invoices. 
Redeemable by using the promo code online, by phone or at Consumer Cellular Retail Stores. Off er not valid for GrandPad, 
Personal Emergency Response, or watch lines. If account becomes inactive for any reason prior to receiving the full amount, 
remaining credits will be forfeited. Limit one per account. Must use promo code to redeem off er by 12/31/25. Off er may be 
modifi ed or discontinued at any time, may not be combined with other off ers, is not redeemable for cash, has no cash value
and is not transferable or refundable.

(888) 336-8089,  |  USE CODE: VET25OFF |  VISIT: ConsumerCellular/8089

Plus, Add Lines to Any Plan Starting at $15/Month per Line.

TIME TO SWITCH? EVERY PLAN INCLUDES UNLIMITED TALK & TEXT.

MONTH

40

15GB
1 LINE

MONTH

35

10GB
1 LINE

MONTH

20

1GB
1 LINE

50+ EXCLUSIVE**

MONTH

60

Unlimited Data*

2 LINES

VFW MEMBERS: SWITCH & GET $25.

100% U.S. BASED 
CUSTOMER SERVICE.
Our Support Teams are 

Just a Call or Click Away.

30
DAYS

TRY US FOR 30 DAYS.

NO OBLIGATION.
PLANS START AT

$20/MONTH.

$20 PLAN

FAST, RELIABLE
NATIONWIDE COVERAGE.

SCAN TO VISIT
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VFW Senior Vice Commander-in-Chief Carol 

Whitmore and Deputy Director of VFW National 

Legislative Service Kristina Keenan attend the 

Patriot Leadership Award Gala last October at the 

Military Women’s Memorial in Arlington, Va. The gala 

recognized actors Kerry Washington and Sean Astin 

for their support of the military.

MILITARY WOMEN’S 

MEMORIAL PRESERVES 

THE STORIES OF 

FEMALE VETERANS
For more than 27 years, the memorial to women veterans in Arlington, Va., has served 

as a proud reminder of the service and sacrifice of women who have served the country.

BY JANIE DYHOUSE
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A
s March is set aside as Women’s History Month, 

VFW can think of no better time to recognize the 

 Military Women’s Memorial in Arlington, Va. 

Located at the ceremonial entrance to Arlington National 

Cemetery, the memorial opened in October 1997. VFW 

members donated $70,000 toward the $21.5 million project. 

The memorial is a half-circle of granite, 30 feet high and 226 

feet in diameter, with the Great Seal of the United States on 

the ground in the center.

Seals of the armed services are set in gold leaf on the cer-

emonial gateway. In the center of the memorial’s semicircle 

is a 60,000-gallon reflecting pool that represents the pooling 

of women’s voices over the course of history.

A 33,000-square-foot education center includes an exhibit 

gallery which chronicles the collective story of 

women’s service to the nation, a Hall of Honor, 

gift shop, and the Vaught Center, a multipur-

pose conference center. 

The heart of the memorial is the Register, 

a one-of-a-kind, interactive database which 

tells the individual stories of women who have 

served. It currently houses nearly 317,000 

individual records of women’s service. 

‘INCREDIBLE GATHERING OF 

WOMEN VETERANS’

Last October, VFW Senior Vice Commander-

in-Chief Carol Whitmore attended the Patriot 

Leadership Award Gala at the Military 

Women’s Memorial. 

Representing the VFW, Whitmore and 

VFW Legislative Deputy Director Kristina 

Keenan joined members of Congress, leaders 

in the military community and others at the 

gala of which the Daughters of the American 

Revolution was the presenting sponsor.

The purpose of the gala was to recognize 

women and men whose actions and leadership 

have paid tribute to and empowered U.S. military members. 

This year’s award recipients were actors Kerry Washington 

and Sean Astin.

“Award-winning actors, activists, advocates, philanthro-

pists and steadfast supporters of our men and women in uni-

form as well as our veteran community, both Ms. Washington 

and Mr. Astin are exceptionally deserving recipients of this 

prestigious award,” said retired Army CW5 Phyllis Wilson, 

the Memorial Foundation president.

Washington most recently starred in the film “The Six 

Triple Eight,” as Army Maj. Charity Adams (Earley). Adams 

led the 6888th Central Postal Directory Battalion, which 

was the only predominately Black Women’s Army Corps 

unit to serve overseas during World War II. In 2022, the 

6888th was awarded the Congressional Gold Medal.

“I felt like these women were with us in the process,” Washington 

said during filming. “You felt their spirit all the time.”

Astin served as the Army’s ambassador from 1995-2005. 

In 2022, Army Secretary Christine Wormuth awarded Astin 

CASA Emeritus status — a lifetime designation — for his 

continued support of service members and their families.

“I hope to support the recruiting command with creativi-

ty and purpose,” Astin said upon receiving the title.

Whitmore, who is on track to become VFW’s first-ever 

female commander-in-chief this summer, said she enjoyed 

seeing other women warriors and hearing their accomplish-

ments and contributions to the military.

“The highlight for me was spending time with other fellow 

veterans,” Whitmore said. “This was especially true at the 

end of the evening listening to Taps played on bagpipes with 

my friend, Phyllis Wilson, the director of the memorial.”

Keenan said a poignant moment for her was meeting for-

mer POW Shoshana Johnson, who had been captured in 

Iraq in 2003. 

“I had the honor to spend time with her, and she spoke 

in detail about being wounded and captured,” Keenan said. 

“She also described how she was rescued and said that she 

remains close friends with the U.S. soldiers who risked their 

lives to bring her to safety. Meeting her and hearing her 

story was one of the most memorable and moving interac-

tions I’ve ever had. 

“It was an incredible gathering of women veterans, partic-

ularly those who continue to be leaders in their civilian lives. 

We have many shared experiences, including not always 

being seen as ‘real’ veterans.” 

Visit https://www.womensmemorial.org to learn about the 

many programs and activities offered throughout the year. J

EMAIL jdyhouse@vfw.org
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From left, Deputy Director of VFW National Legislative Service Kristina Keenan and VFW 

Senior Vice Commander-in-Chief Carol Whitmore, far right, visit with Dee Dee Kiesow last 

October during the Patriot Leadership Award Gala at the Military Women’s Memorial in 

Arlington, Va. Kiesow served as the auctioneer for the evening’s festivities.



For PSMA+ mCRPC previously treated with hormone therapy and chemotherapy,

ASK ABOUT

Actor portrayal.

What is PLUVICTO® (lutetium Lu 177 vipivotide 
tetraxetan)? 

PLUVICTO is a radiopharmaceutical used to treat adults 
with an advanced cancer called prostate-specific membrane 
antigen–positive metastatic castration-resistant prostate 
cancer (PSMA-positive mCRPC) that:

• has spread to other parts of the body (metastatic), and

• has already been treated with other anticancer treatments

IMPORTANT SAFETY INFORMATION

What is the most important information I should know 
about PLUVICTO?

Use of PLUVICTO involves exposure to radioactivity. 
Long-term, accruing radiation exposure is associated with 
an increased risk for cancer.

To minimize radiation exposure to others following 
administration of PLUVICTO, limit close contact (less than 
3 feet) with household contacts for 2 days or with children 
and pregnant women for 7 days, refrain from sexual activity 
for 7 days, and sleep in a separate bedroom from household 
contacts for 3 days, from children for 7 days, or from 
pregnant women for 15 days.

PLUVICTO may cause serious side effects, including:

•   Low level of blood cell counts. Tell your doctor right away 
if you develop any new or worsening symptoms, 
including:

   o   Tiredness or weakness
   o   Pale skin
   o   Shortness of breath
   o   Bleeding or bruising more easily than normal 

or difficulty stopping bleeding
   o   Frequent infections with signs such as fever, 

chills, sore throat, or mouth ulcers

•    Kidney problems. Tell your doctor right away if you 
develop any new or worsening symptoms, including 
passing urine less often or passing much smaller amounts 
of urine than usual

Before you receive PLUVICTO, tell your doctor if 
any of these apply to you:

• You have low level of blood cell counts (hemoglobin, 
white blood cell count, absolute neutrophil count, 
platelet count)

• You have or have had tiredness, weakness, pale skin, 
shortness of breath, bleeding or bruising more easily than 

Please see additional Important Safety Information on the next page and 
Brief Summary of full Prescribing Information on the following page.



Scan to see the 
 discussion guide.

Talk to your 
doctor

PLUVICTO plus standard therapy
(551 men evaluated)

A chance for more everyday VICTORIES.
Live longer with PLUVICTO.
That means more time for the people and things important to you.

The VISION trial measured OS. Median OS is the length of time half of the men in the study 
were still alive. Results have been rounded. Men treated with PLUVICTO plus standard 
therapy lived a median of 15.3 months vs 11.3 months with standard therapy alone.

It also measured ORR, which measures the impact of PLUVICTO on tumors. 30%
of men saw their tumors shrink or disappear compared to 2% with standard therapy 
alone. ORR includes Complete Response (CR) and Partial Response (PR).

• CR: 6% with PLUVICTO + standard therapy vs 0% with standard therapy

• PR: 24% with PLUVICTO + standard therapy vs 2% with standard therapy

In the trial, 831 men with PSMA+ prostate cancer that spread outside their prostate 
were evaluated. PLUVICTO was given once every 6 weeks in up to 6 doses to one of 
two groups evaluated.

15
MONTHS

11
MONTHS

Standard therapy alone
(280 men evaluated)

* Standard therapy was chosen by a doctor from among existing approved treatments and did not include chemotherapy, immunotherapy, systemic 
isotopes like radium-223 (223Ra), or drugs still being studied.

mCRPC, metastatic castration-resistant prostate cancer; ORR, overall response rate; OS, overall survival; PSMA+, prostate-specific membrane antigen positive.

normal or difficulty stopping bleeding, or frequent 
infections with signs such as fever, chills, sore throat, or 
mouth ulcers (possible signs of myelosuppression)

• You have or have had kidney problems
• You have or have had any other type of cancer or 

treatment for cancer, as PLUVICTO contributes to your 
long-term cumulative radiation exposure

• You are sexually active as:
   o   All radiopharmaceuticals, including PLUVICTO, have the 

potential to cause harm to an unborn baby
   o   You should use effective contraception for intercourse 

during treatment with PLUVICTO and for 14 weeks after 
your last dose

   o   PLUVICTO may cause temporary or permanent 
infertility

Before administration of PLUVICTO, you should drink 
plenty of water in order to urinate as often as possible 
during the first hours after administration.

The most common side effects of PLUVICTO include:

• Tiredness

• Dry mouth

• Nausea

• Low red blood cell count

• Loss of appetite

• Changes in bowel movements (constipation or diarrhea)

• Vomiting

• Low blood platelet count

• Urinary tract infection

• Weight loss

• Abdominal pain

These are not all of the possible side effects of PLUVICTO.
Call your doctor for advice about side effects. You are 
encouraged to report negative side effects of prescription 
drugs to the FDA. Visit www.fda.gov/medwatch, or call 
1-800-FDA-1088.

Please see Brief Summary of full Prescribing Information on the following page.

Novartis Pharmaceuticals Corporation

East Hanover, New Jersey 07936-1080

© 2024 Novartis Printed in USA 10/24 FA-11295053



Summary of Important Information

What is PLUVICTO® (lutetium Lu 177 vipivotide tetraxetan)?
PLUVICTO is a radiopharmaceutical used to treat adults with an advanced 
cancer called prostate-specific membrane antigen–positive metastatic 
castration-resistant prostate cancer (PSMA-positive mCRPC) that:
•  has spread to other parts of the body (metastatic), and
•  has already been treated with other anticancer treatments

What is the most important information I should know about PLUVICTO?
The use of PLUVICTO involves exposure to radioactivity. Long-term, 
accruing radiation exposure is associated with an increased risk for cancer.

PLUVICTO may cause serious side effects, including:
•  Low level of blood cell counts. Tell your doctor right away if you develop 

any new or worsening symptoms, including:
 Tiredness or weakness
 Pale skin
 Shortness of breath
 Bleeding or bruising more easily than normal or difficulty stopping 
bleeding
 Frequent infections with signs such as fever, chills, sore throat or mouth 
ulcers

•  Kidney problems. Tell your doctor right away if you develop any new 
or worsening symptoms, including passing urine less often or passing 
much smaller amounts of urine than usual

The most common side effects of PLUVICTO include:
•  Tiredness
•  Dry mouth
•  Nausea
•  Low red blood cell count
•  Loss of appetite
•  Changes in bowel movements (constipation or diarrhea)
•  Vomiting
•  Low blood platelet count
•  Urinary tract infection
•  Weight loss
•  Abdominal pain

These are not all of the possible side effects of PLUVICTO. Call your doctor 
for advice about side effects. You may report side effects to the FDA at 
1-800-FDA-1088.

What should I tell my doctor before receiving PLUVICTO therapy?
Before you receive PLUVICTO, tell your doctor if any of these apply to you:
•  You have low level of blood cell counts (hemoglobin, white blood cell 

count, absolute neutrophil count, platelet count)
•  You have or have had tiredness, weakness, pale skin, shortness of breath, 

bleeding or bruising more easily than normal or difficulty to stop bleeding, 
or frequent infections with signs such as fever, chills, sore throat, or 
mouth ulcers (possible signs of myelosuppression)

•  You have or have had kidney problems
•  You have or have had any other type of cancer or treatment for cancer, as 

PLUVICTO contributes to your long-term cumulative radiation exposure
•  You are sexually active as:

 All radiopharmaceuticals, including PLUVICTO, have the potential to 
cause harm to an unborn baby
 You should use effective contraception for intercourse during treatment 
with PLUVICTO and for 14 weeks after your last dose
 PLUVICTO may cause temporary or permanent infertility

Before administration of PLUVICTO, you should drink plenty of water in 
order to urinate as often as possible during the first hours after administration.

How will I receive PLUVICTO?
•  There are strict laws on the use, handling and disposal of radiopharma-

ceutical products. PLUVICTO will only be used in special controlled 
areas. This product will only be handled and given to you by people who 
are trained and qualified to use it safely. These persons will take special 
care for the safe use of this product and will keep you informed of their 
actions

•  The recommended dose is 7.4 GBq (gigabecquerel, the unit used to 
express radioactivity)

•  PLUVICTO is given approximately every 6 weeks for a total of 6 doses
•  PLUVICTO is administered directly into a vein

•  Your nuclear medicine doctor will inform you about the usual duration of 
the procedure

•  If you have any questions about how long you will receive PLUVICTO, 
talk to your nuclear medicine doctor

•  Your nuclear medicine doctor will do blood tests before and during treat-
ment to check your condition and to detect any side effects as early as 
possible. Based on the results, your nuclear medicine doctor may decide 
to delay, modify or stop your treatment with PLUVICTO if necessary

•  An overdose is unlikely. However, in the case of an overdose, you will 
receive the appropriate treatment

•  If you miss an appointment for an administration, contact your nuclear 
medicine doctor as soon as possible to reschedule

After administration of PLUVICTO, you should:
•  Remain hydrated and urinate frequently in order to eliminate the product 

from your body
•  Limit close contact (less than 3 feet) with others in your household for 

2 days or with children and pregnant women for 7 days
•  Refrain from sexual activity for 7 days
•  Sleep in a separate bedroom from others in your household for 3 days, 

from children for 7 days, or from pregnant women for 15 days
•  The nuclear medicine doctor will inform you if you need to take any special 

precautions after receiving this medicine. This may include special pre-
cautions for you or your caregiver with regard to toilet use, showering, 
laundry, waste disposal, emergency medical assistance, unplanned 
hospitalization or traveling. Contact your nuclear medicine doctor if you 
have any questions

General information about the safe and effective use of PLUVICTO
Talk to your nuclear medicine doctor about any concerns. You can ask your 
nuclear medicine doctor for information about PLUVICTO that is written 
for healthcare professionals.

You are encouraged to report negative side effects of prescription drugs to 
the FDA. Visit www.fda.gov/medwatch, or call 1-800-FDA-1088.
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‘THEY ARE OUR CORNERSTONE’
Husband and wife lead a VFW Post and Auxiliary in Florida.

They say their partnership is a benefit to the organization.

BY JANIE DYHOUSE
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V
FW Post 4337 in Inverness, Fla., is being led by 

a husband-and-wife team. Post Commander Jesus 

( Joe) Acosta and Auxiliary President Lorinda 

(Lori) Acosta lead the Post and its Auxiliary in communi-

ty endeavors.

A Vietnam veteran, Joe was based at Long Thanh North 

from 1969-1971 with the 210th Combat Aviation Battalion, 

1st Aviation Brigade. He joined the VFW in 1977 while he 

was stationed in Lawton, Okla. 

Now in his third non-consecutive term as Post command-

er, Joe said having Lori serving alongside him has been the 

easiest term thus far.

“During our morning breakfast, we just chit-chat about 

how we can help each other’s organization,” said Joe, who 

has been married to Lori for seven years. “But we respect 

each other’s position. The Auxiliary is always willing to assist 

and lend a hand with planning, promoting and with the exe-

cution of our events. In reality, they are our cornerstone.”

Lori, who joined the VFW Auxiliary in 2020, was an 

EMT with the Flanders Fire Department Rescue Squad. 

She was one of the many who responded to the Twin Towers 

on Sept. 11, 2001. 

As the immediate and past Post Auxiliary president, she 

said serving next to Joe has been nothing but positive. 

“We trust each other in decision-making for the better-

ment of the Post and membership of both organizations,” 

Lori said. “If there are problems, we work together to resolve 

any issues. The role of the Auxiliary is to help our veterans to 

the best of our ability.”

Among the many Post activities, the Auxiliary support is 

weekly bingo, food drives, potluck dinners and representing 

the Post in the Buddy Poppy contest at the fall conference.

“In general, the Auxiliary members are here to be a help-

ing hand whenever we can be of service,” Lori said. “Or a 

friendly shoulder or ear if someone just needs to vent.”

The duo channels the membership’s efforts in provid-

ing scholarships to high school students, recognizing first 

responders and helping needy veterans who need a hand up. 

Most of all,  Joe said, they “delight in the camaraderie” of 

the VFW community.

“Members of the VFW join to mingle with people who 

understand them and respect those boundaries,” Joe added. 

“On the other hand, the people who join the VFW Auxiliary 

join as a tribute to their spouse or a loved one who has 

endowed them with the privilege of membership.” 

Joe is quick to commend his wife, a two-time cancer sur-

vivor, for being an inspiration to other women who are just 

beginning their own cancer journeys. He said Lori plays soft-

ball and has been a bowler for 26 years, including competing 

twice in Reno, Nev., in the national championship games. 

“A significant milestone for our Post was the conversion to a 

non-smoking establishment,” Joe said. “Despite nay sayers stating 

otherwise, our Post is thriving and is a hub of camaraderie.”      J

EMAIL jdyhouse@vfw.org
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Post 4337 Commander JesusPost 4337 Commander Jesus
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Acosta and his wife, AuxiliaryAcosta and his wife, Auxiliary
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President Lorinda Acosta, 

display their respective meeting 

gavels at the Post in Inverness, 

Fla. The duo say leading the Post 

and Auxiliary together has been 

“nothing but positive.”
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MARCH IS 
WOMEN’S 

HISTORY 
MONTH

During the month of March, the VFW pays special tribute to the 

trailblazing women who have admirably served our country in uniform. 

Their service paved the way for the newest generation of female 

veterans. March 29 also commemorates National Vietnam War 

Veterans Day. Featured is Army Nurse Corps Lt. Diane Carlson, one of 

the approximately 7,500 U.S. service women who served in Vietnam. 

To all women veterans, VFW salutes you.

Carlson (above) assists an injured service member with his crutches 

while serving in Vietnam in 1968-1969. Carlson, now Diane Carlson 

Evans, served in the burn unit of the 36th Evacuation Hospital in Vung 

Tau and at Pleiku with the 71st Evacuation Hospital, 30 miles from 

the Cambodian border in the Central Highlands. Carlson Evans went 

on to create the Vietnam Women’s Memorial Project in 1984. The 

Vietnam Women’s Memorial was dedicated in 1993 because of this 

group. The bronze sculpture depicts three uniformed women with a 

wounded soldier. One nurse comforts the soldier, one kneels and one 

looks upward. Carlson Evans is a life member of VFW Post 4393 in 

Helena, Mont.



8725 Eastex Freeway  |  Beaumont, Texas 77708  |  (800) 323-5055
IC2370225

Introducing The 2025
American Eagle Silver Dollar...

Reserve Yours Now!

Get ready, coin collectors! We have something extra special just for 

youÑthe 2025 American Silver Eagles! These stunning coins are available 

in limited supply, with ONLY 500 coins up for grabs. And guess what? We’re 

off ering a special price exclusively for our new customers—ONLY $19.95! 

Plus, to sweeten the deal, weÕre including FREE shipping and handling! 

This is your chance to own a piece of numismatic history. At Currency and 

Coin, we’re committed to earning your trust and delivering top-notch service. 

And, no gimmicks, just great coins. Don’t wait—act fast and secure yours before they’re gone, 

CALL NOW! (800) 323-5055

IMPORTANT REASONS TO ORDER NOW

1.   Limited Time Off er: The introductory price for your fi rst coin of $19.95 won’t last long

2.  Exclusive Availability: You’ll be one of the fi rst to receive the 2025 edition

3.  Unmatched Quality: We’ll handpick your coin looking for the most pristine condition available

4.  Special Protective Packaging: Every coin comes sealed in a special airtight capsule with a 

Certifi cate of Authenticity

5.  Timeless Heirloom and the Perfect Gift: A tangible piece of American history and a piece of our 

shared heritage. The American Eagle silver dollar has become a true icon of our great Nation, and like 

the American fl ag, something everyone should own

$1995

GUARANTEED PRICE OF
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 ALL VETERANS ARE

       ‘WELCOME HERE’

DESTINATION POST SERIES
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WE WANT TO 

HEAR FROM YOU

If you have visited any of the 

Posts mentioned in this article, 

we want to hear from you, or let 

us hear from you after your visit. 

Email communications@vfw.org

and tell us about your visit. We 

look forward to hearing from you, 

our valued readers.
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VFW magazine continues its “Destination 

Post Series” this month. The series 

will feature 125 VFW Posts located in 

sought-after tourist destinations. Featured 

VFW Posts are those that make a real dif-

ference in the communities in which the 

Posts are located. This month’s article 

takes VFW magazine to two coastal cities 

in Georgia and South Carolina.  

Renowned for its rich blend of art, his-

tory and antebellum architecture, the 

charming city of Savannah, Ga., exudes a 

unique sense of permanence that extends 

to its large veterans’ population. At the 

heart of this community stands VFW Post 

660, as much a fixture of the city as the 

Spanish moss and blooming pink azaleas 

that decorate the cobblestone squares.  

Chartered in 1932, Post 660 com-

prises more than 400 members from 

23 to 94 years old, ranging from post-

9/11 veterans to those of the Vietnam 

and Korean wars. This blend of genera-

tional wisdom and unity has established 

the Post as a significant presence in the 

community, demonstrated through its 

monthly events and fundraisers, volun-

teer efforts, partnerships, and provision 

of food and clothing for those in need.   

With an active Auxiliary, Riders 

Group and Military Order of the 

Cootie, the Post offers its members and 

visiting veterans ample opportunities for 

engagement and camaraderie. 

“We strive to maintain an atmo-

sphere of openness and inclusion with-

in our veterans community,” VFW Post 

660 Commander Charles Fillyaw said. 

“Whatever your background or current 

situation, we want all veterans to know 

they are welcome here.” 

For Fillyaw, the southern hospitali-

ty and warm decorum his membership 

extends to all who visit Post 660 is a 

source of personal pride, tied to why he 

joined in 2018. 

“I had just lost my best friend, and I 

really needed to be around veterans,” 

Fillyaw said. “When I walked through 

the doors of Post 660, I got exactly what 

I needed. Since taking over as command-

er, I have welcomed everyone who walks 

through the door. The members of the 

Post and Auxiliary all do the same thing. 

That, to me, is why our Post is so special.” 

VETERANS ARE 

HERE’
This month’s VFW Destination Post Series travels to 

Georgia and South Carolina. The Posts offer beaches, 

interesting military sites and VFW camaraderie. 

BY ISMAEL RODRIGUEZ JR. 

Members of VFW Post 660 stand outside their Post on Oct. 

16, 2024, in Savannah, Ga. Besides being a hub for the local 

veterans’ community, the Post grounds have been the location of 

six major motion pictures, including “Halloween” and “Juror #2.”
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Located on the outskirts of Savannah 

and hiding along the shade cast by tall oak 

trees and Spanish moss, VFW Post 660 

also has become a hotbed for Hollywood 

producers to film anything from slapstick 

comedies to dramas to cult classics. 

Since 2016, Post 660 has been part of 

the backdrops for six major motion pic-

tures to date, including Adam Sandler’s 

“The Do-Over” (2016), “Galveston” 

(2018), “Peanut Butter Falcon” (2019) 

and “Halloween Ends” (2022), as well 

as the recent releases of Tyler Perry’s 

“Divorce in the Black” (2024) and Clint 

Eastwood’s “Juror #2” (2024). 

“Every time these films come out, 

they recreate their sets inside our Post, 

and we always get to keep part of the set 

intact at our Post as part of our histo-

ry,” Sr. Vice Commander Justin Howe 

said. “They can range from small items 

to major renovation projects. It’s all very 

cool and draws in movie fans from all 

over the place, especially movies with 

cult followings like ‘Halloween.’” 

THE POST ON THE COAST 

Up the coast is the location of VFW’s 

next featured Post. Sitting less than 20 

minutes from Charleston, S.C., lies the 

Isle of Palms, home to VFW Post 3137.

Nestled at the heart of this beach com-

munity, along the red cobblestone of Ocean 

Boulevard and surrounded by skinny palm 

trees and large pastel colonial houses of dif-

ferent colors, Post 3137 boasts a member-

ship of more than 1,500 members.  

With military landmarks such as 

Joint Base Charleston, the Patriots 

Point Naval and Maritime Museum, the 

Vietnam Experience Exhibit, and the 

Congressional Medal of Honor Society 

and Museum nearby, Post 3137 often 

serves as a hub for camaraderie. 

“Because of these veteran-friendly 

attractions, our Post serves many vis-

iting comrades from other Posts, as 

well as active-duty soldiers stationed 

close by,” VFW Post 3137 Commander 

Bryan Brooks said.

Open to the community, VFW Post 

3137 Quartermaster Clayton Johnson 

believes what makes his Post special is 

the balance between work and play, 

between service and respite.  

SAVANNAH MUST-SEE SITES

Old Fort Jackson

1 Fort Jackson Rd.

Savannah, GA 31404

https://www.chsgeorgia.org

Ships of the Sea Maritime Museum

41 Martin Luther King Jr. Blvd.

Savannah, GA 31401

https://www.shipsofthesea.org

Fort Pulaski National Monument

101 Fort Pulaski Rd.

Savannah, GA 31410

Ralph Mark Gilbert Civil Rights 

Museum

460 Martin Luther King Jr. Blvd.

Savannah, GA 31401

https://www.rmgcivilrightsmuseum.com

Webb Military Museum

411 E. York St.

Savannah, GA 30401

https://www.webbmilitarymuseum.com

OLD FORT JACKSON

VFW Post 660 member and Riders Group president Kyle Roberts displays 

his motorcycle outside VFW Post 660 on Oct. 16, 2024, in Savannah, Ga. 
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Like millions of older Americans, I struggle with 
mobility. For years, I watched my quality of life slip away, 
as I was forced to stay home while friends and family 
took part in activities I’d once enjoyed. I thought I’d 
made some progress when I got a mobility scooter, but 
then I realized how hard it was to transport. Taking it 
apart and putting it back together was like doing a jigsaw 
puzzle. Once I had it disassembled, I had to try to put all 
of the pieces in the trunk of a car, go to wherever I was 
going, and repeat the process in reverse. Travel scooters 
were easier to transport, but they were uncomfortable 
and scary to drive, I always felt like I was ready to tip 
over. Then I found the So Lite® Scooter. Now there’s 
nothing that can hold me back.

Years of work by innovative engineers have resulted 
in a scooter that’s designed with seniors in mind. They 
created Electronic Stability Control (ESC) that makes 
it virtually impossible to tip over. If you try to turn 
too quickly, the scooter automatically slows down 
to prevent it from tipping over. The battery provides 
powerful energy at a fraction of the weight of most 
batteries. With its rugged yet lightweight aluminum 
frame, the So Lite® Scooter is the most portable scooter 
ever—but it can hold up to 275 pounds—yet weighs only 
40.8 pounds without the battery! What’s more, it easily 

folds up for storage in a car seat, trunk or even on an 
airplane. It folds in seconds without tools and is safe 
and reliable. Best of all, it’s designed with your safety 
in mind, from the newest technology and superior 
craftsmanship. Why spend another day letting your lack 
of mobility ruin your quality of life? Call now and find 
out how you can get a So Lite®Scooter of your very own.

8
5

6
8

4

Why a So Lite® Scooter is better:

• Latest “No-Tip” 
Technology

• Lightweight  
yet durable

• Folds and locks  
in seconds

• Easier to operate

• FAA Compliant

Scooter

*DO NOT ATTEMPT TO LIFT OVERHEAD. Lifting overhead poses risk of injury or death. This product is registered with the FDA, but is not covered by Medicare 
or Medicaid. FAA Compliant. © 2025 Journey Health & Lifestyle

*Do not attempt

enjoying life never gets old™

ALL-NEW mobility technology

Introducing the world’s lightest mobility 
scooter with anti-tip technology
The So Lite® Scooter is easy to transport and 
almost impossible to tip over.

Exclusive Electronic Stability Control

helps prevent tipping

FREE
2 Carry-all bags

(a $38.90 value)

NOW

available in red

®

Call toll-free now

1-888-965-0522
Please mention code 606613 when ordering.

ASK ABOUT OUR 

VETERANS 

DISCOUNT

ACCREDITED
BUSINESS A

+

®



26 • VFW •  MARCH/APRIL 2025

P
H

O
T
O

 B
Y

 L
A

U
R

E
N

 G
O

L
D

M
A

N
/
V

F
W

CHARLESTON-AREA MUST-SEE SITES

If you want pristine white sand beaches

on which to relax, Isle of Palms is theon which to relax, Isle of Palms is the

place for you. Rent a golf cart or bicycleplace for you. Rent a golf cart or bicycle

to see the beauty of the island. If youto see the beauty of the island. If you

want more robust activities while on va-want more robust activities while on va-

cation, Charleston, S.C., is just about acation, Charleston, S.C., is just about a

40-minute drive. Here is a look at some40-minute drive. Here is a look at some

of the things you will not want to miss.of the things you will not want to miss.

Fort Sumter Visitor CenterFort Sumter Visitor Center

at Liberty Squareat Liberty Square

340 Concord St.340 Concord St.

Charleston, SC 29401Charleston, SC 29401

https://www.nps.gov/fosu/index.htmhttps://www.nps.gov/fosu/index.htm

Fort MoultrieFort Moultrie

1214 Middle St.1214 Middle St.

Sullivan’s Island, SC 29482Sullivan’s Island, SC 29482

Magnolia Plantation and GardensMagnolia Plantation and Gardens

3550 Ashley River Rd.3550 Ashley River Rd.

Charleston, SC 29414Charleston, SC 29414

https://www.magnoliaplantation.comhttps://www.magnoliaplantation.com

South Carolina AquariumSouth Carolina Aquarium

100 Aquarium Wharf100 Aquarium Wharf

Charleston, SC 29401Charleston, SC 29401

https://www.scaquarium.orghttps://www.scaquarium.org

Patriots Point Naval andPatriots Point Naval and

Maritime MuseumMaritime Museum

40 Patriots Point Rd.40 Patriots Point Rd.

Mount Pleasant, SC 29464Mount Pleasant, SC 29464

https://www.patriotspoint.orghttps://www.patriotspoint.org

PATRIOTS POINT NAVAL AND MARITIME MUSEUM

From volunteering at the Ralph 

H. Johnson VA Medical Center in 

Charleston to sitting on a beach chair, 

watching the turquoise Atlantic and lis-

tening to the faraway sound of bands 

playing along the beachfront bars, Post 

3137 offers a unique duality.

“Post 3137 redefines your perceptions 

of who and what the VFW is,” Johnson 

said. “You will find fresh beach air and 

beachfront views, but most importantly, 

you will find a unique connection among 

its veterans, young and old alike, and the 

opportunity to serve a vibrant communi-

ty and build true, genuine relationships.”   

The Post also provides an array of 

opportunities for its members to bond, 

from large dinners to frequent morale 

and welfare-boosting events and pre- 

and post-deployment gatherings for 

active duty, Reserve and National 

Guard units in the area. 

“Whether you come to the Post to 

relax and cheer on your favorite football 

team, enjoy our monthly fish fry, or have 

some quiet time by the flag overlook-

ing the beach with the sound of waves 

crashing in the background,” Brooks 

said, “our Post offers a variety of experi-

ences for its members.”                 J

EMAIL irodriguez@vfw.org

VFW Post 3137 Commander Bryan Brooks, right, talks with

fellow Post members outside of VFW Post 3137 on Oct. 15,fellow Post members outside of VFW Post 3137 on Oct. 15,

2024, in Isle of Palms, S.C. The Post, dubbed “The Post on the2024, in Isle of Palms, S.C. The Post, dubbed “The Post on the

Coast,” boasts a membership of more than 1,500 members.Coast,” boasts a membership of more than 1,500 members.
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Connect with Us!Order Today at bradfordexchange.com/MilitaryHeroes 

You won’t ÿ nd these ofÿ cially licensed hoodies anywhere else! Crafted in
easy-care black cotton blend knit with brushed ° eece lining, the back of theseeasy-care black cotton blend knit with brushed ° eece lining, the back of theseeasy-care black cotton blend knit with brushed ° eece lining, the back of these
comfy hoodies showcase a gradient embroidered appliqué patch featuringcomfy hoodies showcase a gradient embroidered appliqué patch featuring
stylized lettering of the military branch of your choice. Their slogan isstylized lettering of the military branch of your choice. Their slogan is
embroidered above, and the ofÿ cial logo is featured below. To addembroidered above, and the ofÿ cial logo is featured below. To add
to the patriotic look, a patch with the American ° ag adorns the left sleeve,to the patriotic look, a patch with the American ° ag adorns the left sleeve,to the patriotic look, a patch with the American ° ag adorns the left sleeve,
and the name of the military branch is also embroidered on the front. Best ofand the name of the military branch is also embroidered on the front. Best of
all, you can personalize the front with a name (up to 12 characters) that isall, you can personalize the front with a name (up to 12 characters) that is
embroidered for FREE. Other design details include contrasting tan liningembroidered for FREE. Other design details include contrasting tan lining

in the hood, two front pockets, knit cuffs and hem, a full front zipper, and chrome-in the hood, two front pockets, knit cuffs and hem, a full front zipper, and chrome-in the hood, two front pockets, knit cuffs and hem, a full front zipper, and chrome-in the hood, two front pockets, knit cuffs and hem, a full front zipper, and chrome-
look metal tippets on the hood’s drawstrings. Imported.look metal tippets on the hood’s drawstrings. Imported.look metal tippets on the hood’s drawstrings. Imported.

A REMARKABLE VALUE WITH YOUR SATISFACTION GUARANTEEDA REMARKABLE VALUE WITH YOUR SATISFACTION GUARANTEEDA REMARKABLE VALUE WITH YOUR SATISFACTION GUARANTEED

Available in 5 men’s sizes M-XXXL, this personalized hoodie is a remarkableAvailable in 5 men’s sizes M-XXXL, this personalized hoodie is a remarkableAvailable in 5 men’s sizes M-XXXL, this personalized hoodie is a remarkableAvailable in 5 men’s sizes M-XXXL, this personalized hoodie is a remarkable
value at just $99.95*, payable in 3 easy installments of $33.32, and backedvalue at just $99.95*, payable in 3 easy installments of $33.32, and backed
by our 30-day money-back guarantee. To acquire yours, send no money now;by our 30-day money-back guarantee. To acquire yours, send no money now;
just return the Priority Reservation. This is a limited-time offer available onlyjust return the Priority Reservation. This is a limited-time offer available only
from The Bradford Exchange, so don’t delay and order today!from The Bradford Exchange, so don’t delay and order today!

©2025 The Bradford Exchange©2025 The Bradford Exchange

01-40576-001-ZIBMPO01-40576-001-ZIBMPO

Ofÿ cially Licensed Product of the Department of the Air Force. Endorsement by the Department of the Air Force is neither intended nor implied. www.airforce.com Ofÿ cial Licensed Product of the U.S. Army By federal law, licensing fees paid to the U.S. Army forOfÿ cially Licensed Product of the Department of the Air Force. Endorsement by the Department of the Air Force is neither intended nor implied. www.airforce.com Ofÿ cial Licensed Product of the U.S. Army By federal law, licensing fees paid to the U.S. Army for
use of its trademarks provide support to the Army Trademark Licensing Program, and net licensing revenue is devoted to U.S. Army Morale, Welfare, and Recreation programs. U.S. Army name, trademarks and logos are protected under federal lawuse of its trademarks provide support to the Army Trademark Licensing Program, and net licensing revenue is devoted to U.S. Army Morale, Welfare, and Recreation programs. U.S. Army name, trademarks and logos are protected under federal law

and used under license by The Bradford Exchange. ®Ofÿ cially Licensed Product of the Department of the Navy. ®Ofÿ cially Licensed Product of the United States Marine Corps. Ofÿ cially Licensed Product of the United States Coast Guard.and used under license by The Bradford Exchange. ®Ofÿ cially Licensed Product of the Department of the Navy. ®Ofÿ cially Licensed Product of the United States Marine Corps. Ofÿ cially Licensed Product of the United States Coast Guard.

Where Passion Becomes Art
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PRIORITY RESERVATION                    SEND NO MONEY NOW

The Bradford Exchange
9345 Milwaukee Ave., Niles, IL 60714-1393
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Name (Please Print Clearly)
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❑❑ U.S. ArmyU.S. Army
®®

01-40577-00101-40577-001

Hoodie Size                 

❑❑ U.S. Air ForceU.S. Air Force ™™ 01-40579-00101-40579-001

Hoodie Size                 

❑❑ U.S. Coast GuardU.S. Coast Guard ™™ 01-42762-00101-42762-001

Hoodie Size                 

❑❑ U.S. Marines 01-40576-001U.S. Marines 01-40576-001

Hoodie Size                 

❑❑ U.S. NavyU.S. Navy ®® 01-40578-00101-40578-001

Hoodie Size                 

YES. Please reserve the Military Heroes” Men’s Hoodie for me with the name, branchPlease reserve the Military Heroes” Men’s Hoodie for me with the name, branch
and size indicated below. (required). NOTE: Personalization will be in all capital letters.and size indicated below. (required). NOTE: Personalization will be in all capital letters.and size indicated below. (required). NOTE: Personalization will be in all capital letters.

STEP 2) PLEASE CHECK THE DESIRED BRANCH(ES) & WRITE SIZE(S) BELOW

STEP 1) PLEASE FILL OUT BOXES BELOW FOR NAME PERSONALIZATION (12 CHARACTERS MAX)

M (38-40) L (42-44) XL (46-48) XXL (50-52) XXXL (54-56)

*Plus a total of $1 5.99 shipping and service each, (see bradfordexchange.com).*Plus a total of $1 5.99 shipping and service each, (see bradfordexchange.com).
Please allow 6-8 weeks after initial payment for delivery. Sales subject to productPlease allow 6-8 weeks after initial payment for delivery. Sales subject to product
availability and order acceptance. Product and logo subject to change.availability and order acceptance. Product and logo subject to change.

U.S. Marines

U.S. Air ForceU.S. Air Force ™™ U.S. ArmyU.S. Army
®®

U.S. NavyU.S. Navy®® U.S. Coast GuardU.S. Coast Guard ™™

Easy-care, Cotton BlendEasy-care, Cotton Blend

with Thermal Knit Lined Hoodwith Thermal Knit Lined Hood
Available in 5 Men’s Sizes M-XXXLAvailable in 5 Men’s Sizes M-XXXL

AVAILABLE IN 5 BRANCHESAVAILABLE IN 5 BRANCHES

FOR THE HEROES WHO FIGHT FOR OUR FREEDOMFOR THE HEROES WHO FIGHT FOR OUR FREEDOMFOR THE HEROES WHO FIGHT FOR OUR FREEDOM

PERSONALIZED MEN’S HOODIE
MILITARY HEROESMILITARY HEROESMILITARY HEROESMILITARY HEROESMILITARY HEROESMILITARY HEROES

A CUSTOM STATEMENT OF MILITARY PRIDEA CUSTOM STATEMENT OF MILITARY PRIDEA CUSTOM STATEMENT OF MILITARY PRIDEA CUSTOM STATEMENT OF MILITARY PRIDE

An Ofÿ cially Licensed Apparel Design Only 
From The Bradford Exchange

Have your name (up to 12 characters)

embroidered on the hoodie for FREE!embroidered on the hoodie for FREE!
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GEORGIA POSTS

The state of Georgia boasts 92 VFW

Posts. Listed below is a small samplingPosts. Listed below is a small sampling

of the many VFW Posts in Georgia work-of the many VFW Posts in Georgia work-

ing to make communities better.ing to make communities better.

VFW Post 658VFW Post 658

4864 Harrison Rd.4864 Harrison Rd.

Macon, GA 31206Macon, GA 31206

(478) 474-3663(478) 474-3663

Commander Lamar PoundsCommander Lamar Pounds

https://www.facebook.com/vfw-https://www.facebook.com/vfw-

post658post658

VFW Post 3563VFW Post 3563

2401 Lyons Hwy.2401 Lyons Hwy.

Vidalia, GA 30474Vidalia, GA 30474

(912) 583-4028(912) 583-4028

Commander Jeffery BowenCommander Jeffery Bowen

VFW Post 4583VFW Post 4583

436 Project St.436 Project St.

Jessup, GA 31545Jessup, GA 31545

(912) 427-3838(912) 427-3838

Commander Kenneth BohannonCommander Kenneth Bohannon

https://www.facebook.com/https://www.facebook.com/

groups/1222791167747855groups/1222791167747855

VFW Post 5262VFW Post 5262

275 Moose Loop Rd.275 Moose Loop Rd.

Canton, GA 30114Canton, GA 30114

(770) 213-8944(770) 213-8944

Commander Nathaniel SmithCommander Nathaniel Smith

https://www.facebook.com/VFW-https://www.facebook.com/VFW-

Post5262Post5262

VFW Post 5659VFW Post 5659

9995 Greenville Hwy.9995 Greenville Hwy.

Quiltman, GA 31643Quiltman, GA 31643

(229) 263-7626(229) 263-7626

Commander George ConstanzoCommander George Constanzo

https://www.facebook.com/https://www.facebook.com/

people/VFW-Post-5659-Quitman-people/VFW-Post-5659-Quitman-

GA/100083603250632GA/100083603250632

VFW Post 6449VFW Post 6449

6000 Rivertown Rd.6000 Rivertown Rd.

Fairburn, GA 30213Fairburn, GA 30213

(770) 964-2718(770) 964-2718

Commander Craig AndersonCommander Craig Anderson

https://www.facebook.com/VFW-https://www.facebook.com/VFW-

POST6449POST6449

VFW Post 12149VFW Post 12149

711 Zitterour Dr.711 Zitterour Dr.

Rincon, GA 31326Rincon, GA 31326

(912) 826-1971(912) 826-1971

Commander Cleveland WilliamsCommander Cleveland Williams

https://www.facebook.com/VFW12149https://www.facebook.com/VFW12149

Several VFW Auxiliary membersSeveral VFW Auxiliary members

partake in a picnic within the sprawlingpartake in a picnic within the sprawling

area of their VFW Post 660 grounds onarea of their VFW Post 660 grounds on

Oct. 16, 2024, in Savannah, Ga. PostOct. 16, 2024, in Savannah, Ga. Post

660 has a membership of more than660 has a membership of more than

400 members.400 members.
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Members of VFW Post 3137 and its

Auxiliary stand outside of their PostAuxiliary stand outside of their Post

on Oct. 15, 2024, in Isle of Palms,on Oct. 15, 2024, in Isle of Palms,

S.C. The Post has a beachfront view,S.C. The Post has a beachfront view,

one of its many enticing recreationalone of its many enticing recreational

features.features.
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SOUTH CAROLINA POSTS

The Palmetto State boasts 64 VFW Posts.

Here is just a small list of the great manyHere is just a small list of the great many

outstanding Posts in South Carolina.outstanding Posts in South Carolina.

VFW Post 4262VFW Post 4262

5821 N. Main St.5821 N. Main St.

Columbia, SC 29203Columbia, SC 29203

(803) 754-1614(803) 754-1614

Commander Charles SmithCommander Charles Smith

https://www.facebook.com/https://www.facebook.com/

groups/140771393012817groups/140771393012817

VFW Post 6091VFW Post 6091

2042 Hwy. 9 East2042 Hwy. 9 East

Dillon, SC 29536Dillon, SC 29536

(843) 506-0504(843) 506-0504

Commander Chris NorrisCommander Chris Norris

https://www.facebook.com/https://www.facebook.com/

vfw.6091.dillonvfw.6091.dillon

VFW Post 6500VFW Post 6500

2317 Sandy Bay Rd.2317 Sandy Bay Rd.

Kingstree, SC 29556Kingstree, SC 29556

(843) 401-4036(843) 401-4036

Commander Vincent StaggersCommander Vincent Staggers

https://www.facebook.com/post6500https://www.facebook.com/post6500

VFW Post 8738VFW Post 8738

424 Cedarcrest Dr.424 Cedarcrest Dr.

Lexington, SC 29073Lexington, SC 29073

(803) 359-8738(803) 359-8738

Commander Darren WisemanCommander Darren Wiseman

https://www.facebook.com/NewVFW-https://www.facebook.com/NewVFW-

POST8738POST8738

VFW Post 10624VFW Post 10624

1411 Stuart Engles Blvd.1411 Stuart Engles Blvd.

Mount Pleasant, SC 29464Mount Pleasant, SC 29464

(843) 884-0062(843) 884-0062

Commander William KingCommander William King

https://www.facebook.com/p/https://www.facebook.com/p/

Mt-Pleasant-VFW-Post-Auxilia-Mt-Pleasant-VFW-Post-Auxilia-

ry-10624-61558511078139ry-10624-61558511078139

VFW Post 11079VFW Post 11079

2462 Bowen St.2462 Bowen St.

Elgin, SC 29045Elgin, SC 29045

(803) 549-7254(803) 549-7254

Commander David SpiveyCommander David Spivey

https://www.facebook.com/vfw11079https://www.facebook.com/vfw11079

VFW Post 12136VFW Post 12136

7057 Henry Harris Rd.7057 Henry Harris Rd.

Indian Land, SC 29720Indian Land, SC 29720

(803) 493-4361(803) 493-4361

Commander Robert SuzanskyCommander Robert Suzansky
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REUNIONS

To publicize your unit’s reunion, email maga-

zine@vfw.org. Submit at least four months in 

ad vance of reunion date. VFW members only.       

AIR FORCE
Homestead AFB/ARB: Waler Horlacher 

(954) 245-4609; https://www.

flamingowingassociation.org 

RED HORSE and Prime BEEF Assn.: Dick 

Aldinger (407) 399-8937; raldinger@

rhpba.com

ALL BRANCHES
40th Nebraska Vietnam Veterans Reunion: 

Denny Houska (308) 233-1133; patsbuzz@

gmail.com or www.vetsreunion.com

ARMY
585th Eng. Co., DT, Vietnam: Jerry Kinyon 

(941) 962-4897; gkinyon@comcast.com

Delta 1/5 Cav Div., Vietnam, Cambodia, 

1966-74: David Michalak (734) 777-5019; 

dmich1248@gmail.com

MARINES
A Co., 1st Bn., 5th Marine Regt., 1st Marine 

Div.: Vincent Rios (817) 847-9954; vma-

rine@msn.com

Lima Co., 3rd Bn., 5th Marine Regt., 1 

Marine Div., Vietnam, 1966-71: Dan 

Cantrell (360) 739-6104; dancantrell1@

yahoo.com 

Marine Corps Disbursing Assn.: Bennie 

Helton (619) 787-3609; usmcdisbursers@

hotmail.com

NAVY
USS Donner LSD-20: Dennis Heimbach (610) 

775-7539; dennisheimb@gmail.com 

USS NOA DD-343/DD-841: Robert and 

Karen Barrie (727) 289-6534; florida.

barrie7@gmail.com 

USS Pearl Harbor Plankowner LSD-52: 

Erica Morris (325) 232-0790; goldan-

chor52@gmail.com 

USS Seawolf SP “A” Div., 1978-84: Scott L. Jak-

lin (262) 818-3400; www.ssn575.com 

USS Spiegel Grove LSD-32: Joe McMahon 

(609) 214-0723; josephmcma-

hon1958@gmail.com 

USS Wallace L. Lind DD-703: Ed Bauscher 

(502) 876-2137; eb62vette@aol.com

USS Worden DLG-18: Jim Richmond (972) 

978-3967; jcrichmond@sbcglobal.net

USS Skagit AKA-105: Carl Newman (619) 

997-6055; cfnsln@aol.com 

USS Ashtabula AO-51: Bruce Rosenberg 

(920) 425-3168; ashtabula2020@

gmail.com 

LOWER THE 

VOLUME OF 

YOUR TINNITUS

N                    ®                   
                                                                                    
                                                              

                                                                                                

   %                             %                          

                                                                                              

                                                                                            

V                     :  
                       
              : 888-969-6855

Claims based on traditional homeopathic practice, not accepted medical evidence. Not FDA evaluated.*

Youth Flourish at Mooseheart!

Mooseheart, Illinois
Admissions: (630) 723-2635
Mooseheart.org/admissions 

At Mooseheart, learning happens both 

inside and outside the classroom.  

Children learn in a fully-accredited school, 
as well as gaining social and life skills 

necessary to be successful in the future 
- all within a safe and nurturing campus 

environment!

Know a child in need who could 

benefi t from Mooseheart? 

SCAN QR CODE OR

SEE INFORMATION BELOW

H    h s   y    y u  ha  s f   JU   $  9 ! 
C      was a c    ca  m  a         f   
mu      s  u     W     Wa  II  s  as a  
 m     cy m asu    h     asu y  ssu   
s     c   s     9 3  Ou  s     c u  s a   
 h    Ph  a    h a (   m   ma k)     v   
( ) a    a  F a c sc  ( )  ssu s    av  a   
c  cu a    qua   y   s  ay      a cus  m 
cas        $8 9   Set: $6.95 (#40594).
 O O  APP O AL COI    E    30-
Day No-Risk Money-Back Guarantee.

International Coins & Currency
                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                    

FREE
Shipping:Shipping:
N6114N6114

JUST $6.95

                                        

1-800-451-4463
www.iccoin.com/N6114

These Coins 
Helped Win WWII

COMPLETE 3-COIN WWII STEEL

CENT SET IN CUSTOM CASECENT SET IN CUSTOM CASE



or visit us at Inogen.com.
800-540-7044

Call Now for a FREE Information Guide.

PM230505 EN_EX_USA  |  Rx Only. © 2025 Inogen, Inc.  |  859 Ward Drive, Suite 200, Goleta, CA 93111
Inogen® is a trademark of Inogen, Inc. The usage of any Inogen, Inc. trademark is strictly forbidden without the prior 

consent of Inogen, Inc. All other trademarks are trademarks of their respective owners or holders.

Inogen® Portable Oxygen Concentrators
Delivers medical grade oxygen on the go1

1When used for less than 8 hours per day within the expected service life

USES: The Inogen Portable Oxygen Concentrator provides a high concentration of supplemental oxygen to patients requiring respiratory therapy on a prescriptive basis. It may be used in home, institution, vehicle, 
and various mobile environments. DO NOT USE IF: This device is not intended to be used in any way other than described in the indications for use. Do not use in parallel or series with other oxygen concentrators or 
oxygen therapy devices. This device is to be used as an oxygen supplement and is not intended to be life sustaining or life supporting. ONLY use this product if the patient is capable of spontaneous breath, able to 
inhale and exhale without the use of a machine. The conserving, or pulse dose, oxygen delivery technique used by this device is contraindicated in persons whose breathing during normal resting would be unable 
to trigger the device. Proper device triggering, setup and operation must be confirmed by an experienced clinician or other respiratory professional. Not for pediatric use. Not for use by tracheotomized patients. 
WARNINGS: The device produces enriched oxygen gas, which accelerates combustion. Do not allow smoking or open flames within 2m (6.56ft) of this device while in use. If you feel ill or uncomfortable, or if the 
concentrator does not signal an oxygen pulse and you are unable to hear and/or feel the oxygen pulse, consult your equipment provider and/or your physician immediately. If you are unable to communicate discomfort, 
you may require additional monitoring and or a distributed alarm system to convey the information about the discomfort and or the medical urgency to your responsible caregiver to avoid harm. Use only spare 
parts recommended by the manufacturer to ensure proper function and to avoid the risk of fire and burns. To avoid danger of choking or strangulation hazard, keep cords away from children and pets. TALK TO YOUR 
HEALTH CARE PROVIDER: The oxygen flow setting must be determined and recorded for each patient individually by the prescriber, including the configuration of the device, its parts, and the accessories. It is the 
responsibility of the patient to periodically reassess the setting(s) of the therapy for effectiveness. The proper placement and positioning of the prongs of the nasal cannula in the nose is critical for oxygen to be delivered.

Inogen® Portable Oxygen Concentrators

In 20 years, Inogen®

has sold/rented more 
than 1 million units 
to people worldwide.

Inogen offers patients 
a lifetime warranty on 
all devices.

An Inogen® POC 
may be covered by 
Medicare or other 
Insurance.
Rx required.

FREE
GUIDE!
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SPECIAL ADVERTISING FEATURE

(Continued on next page)

People don’t always do what their 
doctor says, but when seasoned vet-
eran emergency room physician, Dr. 
Philip B. Howren, says every senior 
should have a medical alert device, 
you better listen up.

“Seniors are just one fall away 
from being put in a nursing home,” 
Dr. Howren said. “With a medical 
alert device, seniors are never alone. 
So it keeps them living indepen-
dently in their own home. That’s why 
seniors and their family members 
are snapping up a sleek new medi-
cal alert device that comes with no 
monthly bills ever,” he said.

Many seniors refuse to wear 
old style help buttons because they 
make them look old. But even worse, 
those medical alert systems come 
with monthly bills.

To solve these problems 

Universal Physicians, a U.S. 
company went to work to de-
velop a new, modern, state-
of-the-art medical alert de-
vice. It’s called “FastHelp™” 
and it instantly connects you 
to free unlimited nationwide 
help everywhere cell service 
is available with no contracts, 
no deposits and no monthly 
bills ever.

“This slick new little device 
is designed to look like the pag-
ers doctors wear every day. Se-
niors love them because it ac-
tually makes them look impor-
tant, not old,” Dr. Howren said.

FastHelp is expected to hit 
store shelves later this year. 
But special newspaper pro-
motional giveaways are slated 
for seniors in select areas. ■

Doctor urges seniors to carry medical alert device
Seniors snap up new medical alert device 
that comes with no monthly bills

The phone lines are ring-
ing off the hook.

That’s because for 
seniors born before 1961, it’s 
a deal too good to pass up. 

Starting at precisely 
8:30am this morning the 
Pre-Store Release begins 
for the sleek new medical 
alert device that comes with 
the exclusive FastHelp™ 
One-Touch E 911 Button 
that instantly connects 
you to unlimited nation-
wide help everywhere cell 
service is available with no 
contracts, no deposits and 
no monthly bills ever.

“It’s not like old style 
monitored help buttons 
that make you talk to a 
call center and only work 
when you’re at home and 
come with hefty bills every 
month. FastHelp comes 
with state-of-the-art cel-
lular embedded technol-
ogy. That means it works 
at home or anywhere, any-
time cell service is available 

■ FLYING OUT THE DOOR: Trucks are being loaded with the new medical alert devices called FastHelp. They 
are now being delivered to lucky seniors who call the National Rebate Center Hotline at 1-800-330-4294 DEPT. 
HELP8483 today. Everyone is calling to get FastHelp, the sleek new medical alert device because it instantly con-
nects you to unlimited nationwide help everywhere cell service is available with no contracts, no deposits and no 
monthly bills ever.

It’s just what seniors have been waiting for; a sleek new medical alert device with no contracts, no 
deposits and no monthly bills that instantly connects you to free unlimited nationwide help with just the 
push of a button for a one-time $149 price tag that’s a real steal after today’s instant rebate

Seniors born before 1961 get new medical 
alert device with no monthly bills ever

■ NO MONTHLY BILLS: “My wife had an old style help button that 
came with hefty bills every month and she was embarrassed to wear 
it because it made her look old,” said Frank McDonald, Canton, Ohio. 
“Now, we both have FastHelp™, the sleek new medical alert device 
that our grandkids say makes us look ‘cool’ not old,” he said. With 
FastHelp, seniors never have to worry about being alone and the best 
part is there are no monthly bills ever.



SPECIAL ADVERTISING FEATURE(Continued from previous page)

whether you’re out water-
ing the garden, driving in a 
car, at church or even hun-
dreds of miles away on a 
tour or at a casino. You are 
never alone. With just a sin-
gle push of the One-Touch 
E Button you instantly get 
connected to free unlim-
ited help nationwide with 
no monthly bills ever,” said 
Jack Lawrence, Executive 
Director of Product Devel-
opment for U.S. based 
Universal Physicians. 

“We’ve never seen any-
thing like it. Consumers 
absolutely love the sleek 
new modern design and 
most of all, the instant 
rebate that practically pays 
for it and no monthly bills 
ever,” Lawrence said.

FastHelp is the sleek 
new medical alert device 
with the best of combina-
tions: a quality, high-tech 
engineered device that’s 
also an extremely great 
value because there are 
no monthly bills ever. 

Better still, it comes with 
no contracts, no deposits 
and no monthly bills ever 
– which makes FastHelp 
a great choice for seniors, 
students and professionals 
because it connects to one 
of the largest nationwide 
networks everywhere cell 
service is available for free.

And here’s the best part. 
All those who already have 
an old style monitored med-
ical alert button can imme-
diately eliminate those 
monthly bills, which is 
why Universal Physicians 
is widely advertising this 
announcement nationwide.

“So if you’ve ever felt a 
medical alert device was 
too complicated or expen-
sive, you’ll want to get 
FastHelp, the sleek new 
medical alert device with 
no monthly bills,” said 
Lawrence.

The medical alert device 
slugfest was dominated by 
two main combatants who 
both offer old style mon-
itored help buttons that 
come with a hefty bill every 
month. But now Universal 
Physicians, the U.S. based 
heavyweight, just delivered 
a knockout blow sending 
the top rated contenders to 
the mat with the unveiling 
of FastHelp. It’s the sleek 

new cellular embedded 
medical alert device that 
cuts out the middleman by 
instantly connecting you 
directly to highly trained 
911 operators all across 
the U.S. There’s abso-
lutely nothing to hook-up 
or install. You don’t need a 
land line and you don’t need 
a cell phone. Everything is 
done for you.

“FastHelp is a state of 
the art medical alert device 
designed to make you look 

important, not old. Old 
style monitored help but-
tons you wear around your 
neck, or require expensive 
base station equipment or 
a landline are the equiva-
lent of a horse and buggy,” 
Lawrence says. “It’s just 
outdated.”

Millions of seniors fall 
every year and spend hours 
lying on the floor helpless 
and all alone with no help. 

But seniors who fall and 
get immediate help are 

much more likely to avoid 
getting sent to a nursing 
home and get to STAY 
living in their own home 
independently. 

Yet millions of seniors 
are still risking their safety 
by not having a medical 
alert device. That’s because 
seniors just can’t afford to 
pay the monthly bills that 
come with old style medi-
cal alert devices.

That’s why seniors born 
before 1961 are rushing to 

cash in the whopping $150 
instant rebate before the 32 
day deadline ends. 

So there’s no need to 
wait for FastHelp to hit 
store shelves later this 
year because seniors 
born before 1961 can get it 
now just by using the $150 
instant rebate coupon 
printed in today’s newspa-
per before the 32 day dead-
line ends. If lines are busy 
keep trying, all calls will be 
answered. ■

IF BORN AFTER 1961: You cannot use the rebate coupon below and must
pay $299 Call: 1-800-330-9423 DEPT. HELP8483pay $299 Call: 1-800-330-9423 DEPT. HELP8483

HOW TO GET IT:HOW TO GET IT:

P7366 OF23823R-1P7366 OF23823R-1

THE BOTTOM LINE: You don’t needTHE BOTTOM LINE: You don’t need
to shop around. We’ve done all the legto shop around. We’ve done all the leg
work, this deal is too good to pass up.work, this deal is too good to pass up.
FastHelp with the instant rebate is aFastHelp with the instant rebate is a
real steal at just $149 and shipping andreal steal at just $149 and shipping and
there are no monthly bills ever.there are no monthly bills ever.

PROS: It’s the sleek new medical alertPROS: It’s the sleek new medical alert
device that comes with the exclusivedevice that comes with the exclusive
FastHelp One-Touch E 911 Button thatFastHelp One-Touch E 911 Button that
instantly connects you to free unlimitedinstantly connects you to free unlimited
nationwide help everywhere cell servicenationwide help everywhere cell service
is available with no contracts or depos-is available with no contracts or depos-
its. It connects you to the vast availableits. It connects you to the vast available
network of cellular towers for free andnetwork of cellular towers for free and
saves seniors a ton of money becausesaves seniors a ton of money because
there are no monthly bills ever makingthere are no monthly bills ever making
this deal irresistible. Plus it’s the onlythis deal irresistible. Plus it’s the only
medical alert device that makes seniorsmedical alert device that makes seniors
look important, not old.look important, not old.

CONS: Consumers can’t get FastHelpCONS: Consumers can’t get FastHelp
in stores until later this year. That’s whyin stores until later this year. That’s why
it’s so important for seniors born beforeit’s so important for seniors born before
1961 to call the National Rebate Cen-1961 to call the National Rebate Cen-
ter Hotline within the next 32 days. Forter Hotline within the next 32 days. For
those who miss that deadline, the sleekthose who miss that deadline, the sleek
little medical alert device will set youlittle medical alert device will set you
back over $300 bucks.back over $300 bucks.

IF BORN BEFORE 1961: Use the rebate coupon below and call this
Toll-Free Hotline: 1-800-330-4294 DEPT. HELP8483Toll-Free Hotline: 1-800-330-4294 DEPT. HELP8483
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FASTHELP IS COVERED BY A 30-DAY MONEY BACK GUARANTEE LESS SHIPPING AND A 1 YEAR LIMITED WARRANTY. FASTHELP IS A 4G CELLULAR DEVICE.
FASTHELP WILL NOT BE ABLE TO MAKE 911 CALLS WHEN CELLULAR SERVICE IS NOT AVAILABLE SUCH AS IN REMOTE OR HIGH DENSITY AREAS. WE SUG-FASTHELP WILL NOT BE ABLE TO MAKE 911 CALLS WHEN CELLULAR SERVICE IS NOT AVAILABLE SUCH AS IN REMOTE OR HIGH DENSITY AREAS. WE SUG-
GEST TEST ING CELLUL AR CONNECT ION BEFORE USE. SEE OWNERS MANUAL. FASTHELP USES GPS TRIANGUL AT IONS TO APPROX IMATE YOUR LOCA-GEST TEST ING CELLUL AR CONNECT ION BEFORE USE. SEE OWNERS MANUAL. FASTHELP USES GPS TRIANGUL AT IONS TO APPROX IMATE YOUR LOCA-
TION WHEN YOUR DEVICE IS TURNED ON. DR. HOWREN IS A COMPENSATED MEDICAL ADVISOR AND FRANK MCDONALD IS AN ACTUAL USER AND COM-TION WHEN YOUR DEVICE IS TURNED ON. DR. HOWREN IS A COMPENSATED MEDICAL ADVISOR AND FRANK MCDONALD IS AN ACTUAL USER AND COM-
PENSATED FOR HIS PART IC IPAT ION. OH RESIDENTS ADD 6.5% SALES TA X. UNIVERSAL PHYSIC IANS 7747 SUPREME AVE, NORTH CANTON, OH 44720.PENSATED FOR HIS PART IC IPAT ION. OH RESIDENTS ADD 6.5% SALES TA X. UNIVERSAL PHYSIC IANS 7747 SUPREME AVE, NORTH CANTON, OH 44720.

EXPIRES 32 days from Today’s Publication Date

After Coupon Expires: The FastHelp is $299.00 plus shipping & handling
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VFW DAY OF SERVICE 

SHOWCASES COMMUNITY 

SERVICE ENDEAVORS

With May just around the 

corner, it is time for VFW 

Posts to plan Day of  

Service activities. 

BY JANIE DYHOUSE
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T
he 2025 VFW Day of Service 

launches on May 3. As a part 

of the VFW’s #StillServing 

campaign, the Day of Service aims to 

unite VFW members to illustrate to the 

world the positive impact they make in 

their communities.

While the Day of Service officially 

kicks off on May 3, events are encour-

aged to take place throughout the 

remainder of the month. 

Start planning today and visit 

https://www.vfw.org/DayofService to sign 

up, register your event and secure your 

place on the Day of Service map.      J

EMAIL jdyhouse@vfw.org

Members of VFW Post 10018 and its Auxiliary in Tacoma, Wash., gather on May 4, 2024, at 

Baltimore Park to spread mulch for its 2024 VFW Day of Service project. Tacoma Metro Parks 

provided the materials and tools for the 13 volunteers to spread about 40 yards of mulch around 

trees and along the path in just over two hours. Baltimore Park is located across the street from 

Narrows Bridge VFW Post 10018.

Joshua Barela, a VFW Legacy life member with the VFW Department of Florida and his family 

are photographed on May 12, 2024, outside the Seven Hills Rehabilitation and Nursing Facility 

in Lynchburg, Va. The Barela family represented the VFW for a Day of Service project, including 

performing live music with piano and violin accompaniments. During lunch, the family visited with 

residents to spread cheer, according to Barela, who added that he hopes his children will become 

VFW Auxiliary members when they are of age.
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‘SO MUCH TO REMEMBER ABOUT 

THE SIGNIFICANCE OF OUR WAR’

A VFW Post member in 

Missouri spearheaded the 

state’s first Operation Des-

ert Storm commemoration 

ceremony to honor those 

who fought alongside him.

BY ISMAEL RODRIGUEZ JR.
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W
hen members of VFW Post 

1828 and their families 

gathered at the Veterans 

Memorial in West Plains, Mo., to com-

memorate the 33rd anniversary of the 

end of Operation Desert Storm last year, it 

marked an historic first for the “Show-

Me State” Post.

Led by Gulf War veteran and Post 

1828 Junior Vice Commander David 

Scott Buennemeyer, the ceremony on 

Feb. 28, 2024, honored the poignant sto-

ries of two pilots from his unit who were 

killed in action. It also included the rec-

itation of the names of 10 Missourians 

who made the ultimate sacrifice.

“I feel our war is the modern forgot-

ten war, much like the Korean War,” 

said Buennemeyer, a retired Air Force 

master sergeant who led a ground com-

bat unit during Desert Storm. “It is a 

story that I believe has been eclipsed by 

the Iraq and Afghanistan era, but there 

is so much to remember about the sig-

nificance of our war.”

Buennemeyer, who served during 

the Gulf War with Echo Flight of the 

50th Security Police Group out of 

Hahn Air Base in Germany, decided 

to organize Missouri’s first Desert Storm 

ceremony following his arrival to the 

state in 2022.

A former District 9 commander 

for the VFW Department of Illinois, 

Buennemeyer participated for nearly 

a decade in the state’s annual Desert 

Storm Remembrance ceremony, which 

takes place each February at the Illinois 

State Capitol Rotunda in Springfield to 

commemorate its 17 service members 

killed in combat.

“I was involved with state politi-

cal leaders and state veterans’ affairs 

leaders at every ceremony for over 

eight years,” said Buennemeyer, a for-

mer member of VFW Post 5506 in 

Marseilles, Ill. “I also held annual Post 

and District-level Desert Storm cere-

monies at the Middle East Conflicts 

Wall Memorial in Marseilles, the only 

memorial built while the wars were 

being fought.”

Buennemeyer believes the inaugural 

ceremony last year, which was conclud-

ed with a rendition of Taps by Post 1828 

Commander Dan Brown, also provid-

ed others in the state with a model for 

how Posts and towns can honor and cel-

ebrate their Gulf War veterans.

Buennemeyer intended to host a sec-

ond annual ceremony at the Veterans 

Memorial in West Plains this Feb. 28. 

As of the completion of this article in 

January, his goal was to expand public 

coverage and invite state VFW leader-

ship, congressmen and senators. 

“I want my new state to know and 

honor the sacrifice of its citizens and 

to hold annual remembrance cer-

emonies,” Buennemeyer said. “We 

can never forget each and every per-

son who paid the ultimate price. We 

need to read their names out loud and 

remember them.”  J

EMAIL irodriguez@vfw.org

VFW Post 1828 Junior Vice Commander 

David Scott Buennemeyer, left, speaks to 

those gathered on Feb. 28, 2024, at the 

Veterans Memorial in West Plains, Mo., 

during a ceremony commemorating the 

33rd anniversary of the end of Operation 

Desert Storm.
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comfort and safety features with the 

KOHLER Walk-In Bath. Every walk-in 
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quality materials and innovative 

design elements. Plus, with our fast, 

professional installation, you can 

enjoy your new bath without the 

stress or mess. 
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‘THIS POST IS A 

COMMUNITY 

CENTER’
A VFW Post in “The Natural 

State” with a rich history of 

community service celebrat-

ed its 100th anniversary in 

February. The Post command-

er said that the engagement 

rate has never been higher.

BY DAVE SPIVA
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VFW Post 1322 member and Navy veteran 

Mark Schultz retires a flag during a flag 

retirement ceremony in September 2024 

in Van Buren, Ark. Post 1322 Commander 

Matthew Hicks said the Post retires an 

estimated 1,500 to 1,600 U.S. flags per year.  

INSET: Members of VFW Post 1322, located in 

Van Buren, Ark., celebrated the Post’s 100th 

anniversary in February. Post 1322 is claimed 

to be the “oldest VFW Post in Arkansas.”
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F
rom honoring the legacy of its 

namesake, Robert Jack, to start-

ing modern initiatives such as a 

monthly hiking program, a 100-year-

old VFW Post in Arkansas continues to 

carry on Post traditions of community 

service and fellowship.

Founded on Feb. 13, 1925, VFW 

Post 1322 in Van Buren, Ark., is the 

oldest VFW Post in the state and in 

recent years has flourished into a hub 

for veterans and their families. Van 

Buren, a suburb of Fort Smith, is in 

western Arkansas near the Oklahoma 

state line.

Post 1322 Commander Matthew 

Hicks said that members focus on com-

munity activities, which he said has led 

to more engagement.

“We’re going into our third year 

with a project called Operation Daily,” 

said Hicks, currently a medic with the 

Army National Guard. “We now have 

our building open every day. Folks can 

come in, have a cup of coffee, eat a 

donut, play some games, watch TV, use 

one of our computers or have conversa-

tions with others. This Post is a com-

munity center — not a canteen.”

‘A CHANCE TO EXPERIENCE 

NATURE’

Hicks said that one of the Post’s prior-

ities is the Hiking for Mental Health 

program, which was established in 

2019. He said it allows veterans to con-

nect with nature and build camarade-

rie among other hikers. Hicks said that 

each month, hikers meet at the Post 

and then carpool to a hiking location.

“Arkansas is under rated when it 

comes to the beauty of the state,” Hicks 

said. “We don’t do hard hikes, so peo-

ple of all ages are welcome to come, 

even if they are not veterans. We make 

sure everyone gets a chance to experi-

ence nature in their own way and deal 

with whatever thoughts they have.”
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Post History Ties to VFW 

Founder 

James Putnam, VFW’s first Command-

er-in-Chief and co-founder of the orga-

nization, attended the grand opening of 

VFW Post 1322 in Van Buren, Ark., in 

February 1951 on the 26th anniversary 

of its establishment.

According to Post 1322 archives, Put-

nam, who lived his later years in Arkan-

sas, “personally installed the officers of 

the Post in the new building.” Putnam’s 

remains were buried at Arkansas’ Fay-

etteville National Cemetery.
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Post 1322 Named for Local 

WWI Veteran

Robert Jack VFW Post 1322 in Van 

Buren, Ark., is named in honor of a local 

World War I soldier.

Robert Jack, who enlisted in the Army’s 

2nd Arkansas Infantry Regiment during 

the Great War, died on Sept. 22, 1918, 

in France during the Battle of Saint-

Mihiel. Jack’s remains were buried 

in the St. Mihiel American Cemetery 

on the western edge of Thiaucourt. A 

monument in his honor was placed in 

Van Buren.

Other Post 1322 initiatives include 

donating to the Marine Corps Reserve 

Toys for Tots program, flag retirement 

ceremonies and adopting two Van 

Buren cemeteries – Gill Cemetery and 

Gracelawn Cemetery. Volunteers laid 

nearly 1,000 wreaths at the cemeteries 

in December. 

“Public fundraising campaigns 

helped us purchase those wreaths,” 

Hicks said. “We laid them at the head-

stones of four of the Post’s found-

ing members and all the other service 

members in those cemeteries.”

‘IT’S AMAZING WHAT  

THEY’VE DONE’

Hicks attributed the longevity of the 

Post to its strong community ties and 

active involvement. He added that if it 

were not for a few of the Post’s older 

members “holding it together,” the 

facility and its contribution to the com-

munity would not be here in the pres-

ent day.

Korean War veteran Robert Layes 

was one of those members. The Navy 

veteran, who served aboard the USS 

Kearsarge (CVA-33), said the Post is a 

“completely different place” now that 

younger veterans have joined.

“It’s amazing what they’ve done 

with the place,” said Layes, who served 

from 1950 to 1954. “I don’t get to go 

as much anymore, but I still participate 

sometimes.”

Layes, 93, added that he appreciates 

newer members for growing the Post 

into what it is today.

“I am very proud to be a VFW 

member,” Layes said. “Our Post has 

changed for the better, and I’m happy 

it has.”  J

EMAIL magazine@vfw.org
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B
eing the largest Navy base in the 

world, Naval Station Norfolk in 

Virginia is home to a vast num-

ber of sailors and Marines, and VFW’s 

Benefits Delivery at Discharge (BDD) 

site on the base provides an essential 

service to those military members.

VF W Nat ional Pre-Discharge 

Cla ims Representat ive  Abigai l 

Heffernan said that a common concern 

among troops is how “daunting” the 

VA claims process is.

“Having BDD representatives on 

military bases can alleviate the stressor 

of getting VA claims done — and done 

right,” Heffernan said. “Filing a dis-

ability claim also provides supplemen-

tal income to service members during 

a very critical period in their transition 

from military life.”

Heffernan, a retired Navy career 

counselor, said that she mostly gets 

“word-of-mouth” referrals and gives 

brief ings about the claims process 

during Transition Assistance Program 

(TAP) classes. Heffernan added that, 

as one of VFW’s BDD representatives, 

she undergoes service officer training 

every six months, all while processing 

about five claims per day.

Heffernan said that, even as a career 

counselor, she quickly realized during 

her transition out of the military that it 

was going to be more difficult than she 

anticipated.

“While in the Navy, I was responsi-

ble for preparing sailors for separation 

out of the military,” Heffernan said. “I 

felt that I was pretty good at my job and 

that I was well-prepared for my transi-

tion. But there were so many things that 

needed to be done and very little direc-

tion on how to do it. This is an exam-

ple why BDD sites are so important. It’s 

what service members need.”              J

EMAIL magazine@vfw.org

VFW service officers at Benefits Delivery at Discharge (BDD) sites provide a simplified  

process for service members who are separating from the military. The BDD site at  

Virginia’s Naval Station Norfolk helps those troops during the process.

BY DAVE SPIVA
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‘It’s What Service Members Need’ 

VFW National Pre-Discharge Claims Representative Abigail 

Heffernan greets a sailor at Naval Station Norfolk VA in 

December. Heffernan said that transitioning from military to 

civilian life is a challenging process for service members. 

NAVAL STATION NORFOLK

BDD SITEBDD SITE

VFW Service Officer:VFW Service Officer:

National Pre-Discharge ClaimsNational Pre-Discharge Claims

Representative Abigail HeffernanRepresentative Abigail Heffernan

Naval Station NorfolkNaval Station Norfolk

1683 Gilbert St.1683 Gilbert St.

Building J-50 (Annex), 3rd FloorBuilding J-50 (Annex), 3rd Floor

Norfolk, VA 23511Norfolk, VA 23511

Monday-FridayMonday-Friday

7:45 a.m.-4 p.m.7:45 a.m.-4 p.m.

(757) 319-1940(757) 319-1940

aheffernan@vfw.orgaheffernan@vfw.org
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The VFW Day of Service is part of the VFW's
#StillServing campaign and unites VFW members

in a common goal — to show the nation the
meaningful impact we make in our communities.

The 2025 Day of Service kicks off May 3 with
events taking place throughout the

rremainder of the month. Start planning today and
visit vfw.org/DayofService to sign up, register

your event and secure your place on our Day of
Service map.
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VFWDayOfService.org
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BETTER HEALTH | NEWS TO IMPROVE YOUR LIFE

A
ssistance for military ser-

vice members and veterans 

with a traumatic brain inju-

ry — also known as a TBI — is con-

tinuing to expand through the Military 

Health System. A recent addition to 

these resources is the Warfighter Brain 

Health Provider Toolkit app, released 

last year.

Designed as a resource hub for 

Military Health System providers, the 

smartphone app offers health care pro-

viders an easy way to access tools that 

assist in assessment, evaluation and 

treatment of  individuals with mild TBIs 

as well as patients with symptoms relat-

ed to a potential threat to the brain.

One advantage of  the Warfighter 

Brain Health Provider app is that it is 

accessible offline and can be used in any 

environment or location. The app was 

developed by experts at the Traumatic 

Brain Injury Center of  Excellence, a 

Defense Department office offering 

care, support and research for TBIs. 

Through the app, caregivers are able 

to proceed in a logical order through 

the steps of  TBI evaluation. This valu-

able tool also offers an information 

summary designed to assist in injury 

management and treatment.

Dr. Stephanie Maxfield-Panker, clin-

ical affairs section chief  for the Defense 

Health Agency’s Traumatic Brain 

Injury Center of  Excellence, recent-

ly shared additional information about 

the app and the importance of  ensuring 

that these tools are easily accessible to 

providers in an article from the Military 

Health System website.

“Medical personnel will have brain 

health resources in one location, at 

their fingertips, in the deployed set-

ting, in garrison or home base, online 

or offline,” she said. “It is important 

for medical personnel to always have 

the most up-to-date tools they need to 

assess and manage TBI and other brain 

health threats — anytime, anywhere.”

Traumatic brain injuries are com-

mon among veterans and active mili-

tary service members, according to the 

U.S. Department of  Veterans Affairs. 

Worldwide, the Department of  Defense 

estimates that approximately 509,000 

individuals suffered a TBI from 2000 

to 2024. Of  these injuries, close to 82 

percent were considered mild, around 

12 percent were classified as moderate, 

and 2.1 percent were either severe or 

penetrating. 

By definition, TBIs are an injury to 

the head which disrupts the person’s 

brain function. More serious brain inju-

ries may result in ongoing symptoms or 

chronic health issues, such as depres-

sion and post-traumatic stress disorder.

These injuries can be the result of  

motor vehicle accidents, falls or an inci-

dent involving a sudden blow or jolt to 

the head, according to the VA. Veterans 

who believe they have suffered a TBI 

are encouraged to contact their near-

est VA health care facility for a compre-

hensive screening.

Annually during March, the Brain 

Injury Association of  America and the 

Defense Department promote Brain 

Injury Awareness Month to help edu-

cate the public about this medical con-

dition and to share resources available 

to service members, veterans, family 

members and health care professionals.

The TBI Center of  Excellence web-

site also is a valuable resource for 

patients and their families. The website 

includes an informational booklet and 

fact sheets on specific TBI issues and 

treatments, along with helpful guides 

for patients and caregivers. 

To visit the website and for more 

information on the Warfighter Brain 

Health Provider Toolkit app, visit: 

https://health.mil/Military-Health-Topics/

Centers-of-Excellence/Traumatic-Brain-

Injury-Center-of-Excellence.  J

EMAIL magazine@vfw.org

Janice Phelan is a freelance writer based in 

Lee’s Summit, Mo.

More than half a million  

service members have  

suffered a traumatic brain  

injury in the past 25 years. 

BY JANICE PHELAN

TBI App Offers Tools for Medical Providers



Thousands of Americans are rediscovering 
normal freedom of movement thanks to 

a “miracle oil” capsule that’s outperforming 
hemp in promoting joint comfort.

According to the official figures from the 
CDC, more than 58 million Americans are living 
with joint discomfort. This epidemic has led to 
a search for alternative approaches – as many 
sufferers seek relief without the harmful side 
effects of conventional “solutions.” 

Anti-aging specialist Dr. Al Sears is leading 
the way with a new formula he calls “the most 
significant breakthrough I’ve ever found for 
easing joint discomfort.”

The capsule is based on a “miracle oil” 
historically treasured for its joint health-
supporting properties. Marco Polo prized it as he 
blazed the Silk Road. And to this day, Ayurvedic 
practitioners rely on it to promote optimal joint 
health.

Now, with a modern twist backed by science, 
Dr. Sears is making this natural solution for joint 
health available to the public.

Your Body’s Hidden “Soothing System”
Joint health research changed forever with 

the discovery of the endocannabinoid system 
(ECS) in 1992. Up until that point, research on 
cannabinoids focused on psychoactive effects. 
Now, scientists were looking at a new way to 
fight occasional aches and pains.

Your ECS serves as a central “signaling 
system” that tells your body how to react to 
things you do every day. It controls several 
critical bodily functions such as learning and 
memory, sleep, healthy immune responses – 
and your response to discomfort.

A recent study revealed a direct link between 
the ECS and creaky, sore joints. Researchers at 
the University of Edinburgh studied the aging of 
mice with endocannabinoid deficiencies versus 
“normal” mice.

As they aged, the deficient mice had a 
whopping 60% more joint degeneration than 
the mice with a healthy ECS. 

As the name suggests, the ECS responds 
to cannabis. At the time it was discovered, 
scientists assumed that was the best way to 
support it. But thanks to Dr. Sears’ all-natural 
solution, you can power up your ECS without 
marijuana.

“Calling it the ‘endocannabinoid system’ was 
a misnomer from the very beginning,” Dr. Sears 
explained. “Modern research reveals that you 
don’t need cannabis to activate this incredible 
system. You don’t need to ‘get high’ to get joint 
relief.”

A scholarly review found that plants and 
herbs that don’t produce mind-altering effects 
can support the ECS and help it maintain its 
healthy functions. 

This includes common foodstuffs, such 
as kava, chocolate, black pepper, and most 
significantly –  the star ingredient to Dr. Sears’ 
own Mobilify formula - frankincense.

Modern scientists say this natural ingredient 
meets “cannabinoid tetrad” – the signs used to 
determine if something supports the ECS. While 
it doesn’t produce a “high” like cannabis does, it 
binds to the same receptors to support a healthy 
response to discomfort. 

All the Benefits of CBD – 
Without Cannabis

Indian frankincense, the chief ingredient in 
Mobilify, has been shown to provide all the 
benefits of cannabis without any feelings of 
sluggishness or sleepiness.

And studies show that users don’t have to 
wait long for the comfort they’re looking for.

In a study published in the International 
Journal of Medical Sciences, 60 patients with 
stiff knees took 100 mg of Indian frankincense 
or a placebo daily for 30 days. Remarkably, 
Indian frankincense “significantly” supported 
healthy joint function and relieved discomfort 
in as little as five days.

Additional research linked regular use to 
lasting comfort.

In another study, 48 participants were given 
an extract made from frankincense for 120-
days. When the results came in, researchers 
determined the extract strongly supported joint 
comfort – especially in the knees. 

These results were all achieved without 
marijuana. Research continues to back up the 
idea that you can support smooth, strong, and 
healthy joints naturally – without tiredness or 
sluggishness.

Get Moving Again with Mobilify
Mobilify has already helped thousands of 

Americans stay on their feet and breeze through 
their daily activities with ease.

One user even reported getting results the 
same day it was used.

“Mobilify really helps with soreness, 
stiffness, and mild temporary discomfort,” Joni 
D. said.

Larry M, another user, compared taking  
Mobilify to living a completely new life.

“After a week and a half of taking Mobilify, 
the discomfort, stiffness, and minor aches went 
away…it’s almost like being reborn,” he said.

Dennis H. said it helped him get back to his 
favorite hobby.

“I can attest to Mobilify easing discomfort to 
enable me to pursue my golfing days. Definitely 
one pill that works for me out of the many I 
have tried,” he said.

How to Get Mobilify
Right now, the only way to get this powerful, 

unique Mobilify formula that clobbers creaking 
joints without clobbering you is directly from 
Dr. Sears. It is not available in stores.

To secure your bottle of this breakthrough 
natural joint discomfort reliever, buyers should 
call with Sears Health Hotline at 1-800-462-
1815. “The Hotline allows us to ship the product 
directly to customers.”

Dr. Sears believes in this product so much, he 
offers a 100% money-back guarantee on every 
order. “Just send me back the bottle and any 
unused product within 90 days, and I’ll send 
you your money back,” said Dr. Sears.

The Hotline will be taking orders for the next 
48 hours. After that, the phone number may 
be shut down to allow them to restock. Call 
1-800-462-1815 to secure your limited supply of 
Mobilify. If you are not able to get through due 
to extremely high call volume, please try again! 
Call NOW to qualify for a significant discount on 
this limited time offer. To take advantage of this 
exclusive offer use Promo Code: VETMB225
when you call.

ADVERTISEMENT

New Joint-Supporting “Miracle Oil” 
Capsule Delivers Hip, Knee, and 
Shoulder Comfort in Just Days

THESE STATEMENTS HAVE NOT BEEN EVALUATED BY THE FOOD AND DRUG ADMINISTRATION. THIS PRODUCT IS NOT INTENDED TO DIAGNOSE, TREAT, CURE OR PREVENT ANY DISEASE.  RESULTS MAY VARY FROM PERSON TO PERSON. NO INDIVIDUAL RESULT SHOULD BE SEEN AS TYPICAL.  8 

Better than cannabis, better than CBD

The active ingredient in Mobilify soothes aching joints in as little as 5 days
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MEMBER BENEFITS | PERKS OF VFW MEMBERSHIP

National Public Data is a data broker 

that conducted background searches for 

different businesses, including obtain-

ing criminal records and other person-

al information through shared software 

programs. It reportedly gathered data 

by scraping information about individu-

als from non-public sources without the 

person’s knowledge or consent. 

Many victims do not know their infor-

mation has been leaked unless they have 

a monitoring service to alert them.

Due to this breach, criminals are 

using personal information to open 

new accounts or gain access to bank 

accounts, retirement assets, tax returns, 

credit lines and even medical care.

There are two important tasks to help 

prevent fraud. Here is what you can do:

1. Place a security freeze on your 

credit file. While it means you 

will have to unfreeze your cred-

it should you want to open a new 

credit card or take out a loan, 

it also means crooks cannot use 

your social security number to 

do so.

2. Get an Identity Protection PIN 

(IP PIN) to file your taxes. It 

will help stop the misuse of  your 

social security number in filing 

fraudulent tax returns to steal 

your refund.

To learn more about protecting your 

identity, call the VFW Member Benefits 

Department at 1-800-821-2606.

Beware of Scammers and Protect Your Identity 

Travel Tips Lead to Savings
If  you have spring break or summer 

travel plans, you are likely aware gas is 

not cheap these days. Why pay full price 

for flights, rentals and hotels when you 

could be saving hundreds every trip? 

Before you set off to your next desti-

nation, here are some travel tips to help 

you spend less on your next trip.

BOOK RENTAL CARS ONLINE, 

NOT AT THE AIRPORT

One of  the easiest ways to save on rental 

cars is also one of  the simplest — book-

ing well in advance. Rates are signifi-

cantly cheaper for rentals booked a few 

weeks in advance of  travel. This is espe-

cially true compared to what you will 

pay after stepping out of  the airport.

FIND GOOD DEALS ON FLIGHTS

While an airline loyalty card might 

offer savings, the real deals are found 

in using an online flight search service 

to find flights that will potentially cost 

hundreds less. 

KEEP AN EYE ON HOTEL SAVINGS

Even more so than rental cars or flights, 

you can get great deals on hotels if  you 

know where to look. One of  the best 

ways to get big savings on hotel stays 

is through an online discount program, 

where you can regularly find top hotel 

rooms listed for 30, 40 or even 50 per-

cent off for both domestic and interna-

tional travel. 

There is no denying that compiling 

the best flights, hotel bundles and rent-

al cars all in advance to get your savings 

can be a headache. Take away the pain 

of  planning by looking into discount 

savings plans. For more information 

on savings programs for VFW mem-

bers, call the VFW Member Benefits 

Department at 1-800-821-2606.



Helping Veterans Access 
Mesothelioma Compensation

Our VA-accredited agents provide free assistance to 

access benefits for mesothelioma and asbestos-related 

lung cancer.

If you’ve been diagnosed with mesothelioma or lung

cancer, explore your compensation options today.

Call Now: 888-989-0743
Or visit www.asbestos.com/honor/

Visit asbestos.com for details on our privacy policy and disclaimer.

Diagnosed With Mesothelioma?

Guidance on Filing VA Benefits

Access to Financial Assistance Specifically 

for Veterans

Connections to Leading Mesothelioma and 

Lung Cancer Doctors

Join Over 20,000 Veterans Who Have Received 

Comprehensive, Free Assistance from The 

Mesothelioma Center at Asbestos.com.
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MEMBER CORNER | MAKING THE MOST OF YOUR VFW

A
s the number of  women  

serving in uniform has grown  

 significantly over the past 25 

years, so, too, has the number of  female 

VFW members. At press time, VFW has 

nearly 41,000 women members. That is 

nearly 14,000 more than in 2019 when 

the organization finished the year with 

27,281 female members.

VFW magazine asked women lead-

ers in the organization as well as those 

employed by VFW their thoughts on 

what more VFW can do to attract more 

female vets. The most common respons-

es included continuing to make the Posts 

more “family-friendly” and offering 

child care during Post meetings. 

The comments from those who 

responded to our request are as follows 

and have been edited for length.

VFW EMPLOYEES

Donna Yawn | Pre-Discharge Rating 

Representative, NVS

“I think it would be beneficial and 

important to show that more women 

and women of  color are in leadership 

positions within the VFW.  I joined the 

VFW when I was in the Army stationed 

in Hawaii. I joined the VFW because of  

the camaraderie I witnessed and seeing 

VFW help active-duty service members 

who were in need.”  

Cynthia Archuleta | Regional Quality 

Assurance Specialist, NVS

“Many female veterans are never asked 

about what they did. By the time some-

one else may say ‘Oh she served,’ it’s 

too late. Everyone always assumes the 

Assuming females are not eligible for membership in VFW is a hurdle many women vets still face. 

BY JANIE DYHOUSE

Women in VFW Share Ideas for Growth Potential

From left, Deputy Director VFW National 

Legislative Service Kristina Keenan, Associate 

Director VFW National Legislative Service 

Nancy Springer, Assistant Director of National 

Veterans Service Katherine Cassell and 

Associate Director VFW Communications and 

Public Affairs Brittany Dymond Murray gather 

in December at VFW’s Washington Office on 

Capitol Hill. They are four of several women 

VFW members employed by VFW.
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man served. We must ask every female 

if  they served before we just assume 

they are a spouse of  a veteran. This 

question should be as common as ask-

ing a male.”

Brittany Dymond Murray | Associate 

Director, VFW Communications and 

Public Affairs

“It’s going to take time for VFW to appeal 

to more women veterans. Depending on 

what their service looked like, they may 

fear a repeat of  an in-service experience. 

We must do better telling the stories of  

women veterans engaged in VFW from 

the Post to national levels, and not just 

during specific times of  the year. I joined 

my first Post because it was part of  the stu-

dent veteran community at the university 

I attended immediately after I was dis-

charged from the Navy. Upon joining the 

Post, I was quickly welcomed, accepted 

and integrated into Post leadership roles.” 

Nancy Springer | Associate Director, 

VFW National Legislative Service

“I think part of  it will be a ‘showing 

by doing’ and by personal contact with 

women combat veterans — those cur-

rently serving and those no longer serv-

ing. I have learned that veterans join 

VFW to do things that serve veterans, 

not to sit around and watch TV.  Women 

VFW members should be an active part 

of  their Post’s recruiting drives and 

should serve in Post (and above) officer 

positions, both appointed and/or elect-
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From left, VFW Senior Vice Commander-in-Chief Carol Whitmore, former VFW

Quartermaster General Debra Anderson, Administration Operations Assistant CoordinatorQuartermaster General Debra Anderson, Administration Operations Assistant Coordinator

Stephanie Butler and VFW Unmet Needs Coordinator Mary Spencer share a laugh lastStephanie Butler and VFW Unmet Needs Coordinator Mary Spencer share a laugh last

December in Kansas City, Mo., prior to the VFW Headquarters employee holiday gathering.December in Kansas City, Mo., prior to the VFW Headquarters employee holiday gathering.

ed. My Post is fortunate in that aspect as 

it currently has three women Post offi-

cers, one woman who serves as a District 

officer, and recently had a woman com-

mander. I had been an At-Large mem-

ber for a few years prior to military 

retirement. I attended a Post meeting 

where the Post officers approached me 

to learn my name and to welcome me. 

I returned and quickly transferred from 

At-Large status to this Post. A few weeks 

later, I became a Life member.”

Sonia Coley | National Pre-Discharge 

Claims Representative 

“The VFW could attract more women to 

the organization by doing outreach and 

letting women know that they are eligible 

for the VFW.  I joined the VFW because 

I retired with no help from a service offi-

cer. I learned that the VFW does claims 

and wanted to help people that were in 

my position have an easier transition.” 

Abigail Heffernan | National Pre-

Discharge Claims Representative

“I think that highlighting women more 

will show that the VFW is not just a 

men’s club. Focus on the diversity and 

the uniqueness of  the individuals that the 

VFW has within its ranks. I think articles 

like this are important as well because 

it sheds light on the fact that there are 

quite a few women that are in the VFW. 

I joined the VFW because I was offered 

a job by the VFW, and I felt I needed 

to become a member. However, since I 

became a member, I have found a fam-

ily. I now tell any veteran I see that they 

need to join and get involved because it  

is an amazing group of  people.”

Denise Southall | National Pre-

Discharge Claims Representative

“A lot of  women veterans feel that 

they’re not recognized for their service. 

I feel that programs or events that are 

specifically designed for women veterans 

would attract more of  them. I joined the 

VFW because of  the claims assistance 

that I received from Tom Parker, Fort 

Cavazos National Pre-Discharge Claims 

Representative, when I retired. I appre-

ciated it so much, and I wanted to pay 

it forward.”

ON THE COVER

Carol WhitmoreCarol Whitmore

Senior Vice Commander-in-ChiefSenior Vice Commander-in-Chief

“The VFW is slowly turning a corner“The VFW is slowly turning a corner

in acceptance. Treat women as anyin acceptance. Treat women as any

other veteran ... on their merits. Whenother veteran ... on their merits. When

I joined the VFW, I did so becauseI joined the VFW, I did so because

VFW is THE tip of the spear over anyVFW is THE tip of the spear over any

other service organization.”other service organization.”

Debra AndersonDebra Anderson

Former VFW Quartermaster GeneralFormer VFW Quartermaster General

“Female veterans need to see people“Female veterans need to see people

like them (in terms of gender, age,like them (in terms of gender, age,

and race) to feel comfortable andand race) to feel comfortable and

accepted in the VFW. Otherwise, theyaccepted in the VFW. Otherwise, they

see no reason to join. I was invited bysee no reason to join. I was invited by

a friend and fellow Gulf War veterana friend and fellow Gulf War veteran

to join. I enjoyed the camaraderie andto join. I enjoyed the camaraderie and

a shared sense of accomplishment.a shared sense of accomplishment.

Veteran organizations like the VFWVeteran organizations like the VFW

are great for helping you connect withare great for helping you connect with

like-minded veterans. You don’t knowlike-minded veterans. You don’t know

how much fun you’ll have until youhow much fun you’ll have until you

jump in.”jump in.”

Mary SpencerMary Spencer

VFW Unmet Needs CoordinatorVFW Unmet Needs Coordinator

“The main thing for me is to present“The main thing for me is to present

more of a family-friendly atmosphere.more of a family-friendly atmosphere.

Between work and family obligationsBetween work and family obligations

and our children’s schedule, timeand our children’s schedule, time

is very limited. Posts need to beis very limited. Posts need to be

innovative and branch out from whatinnovative and branch out from what

has always worked and create newhas always worked and create new

programs and/or offer some sort ofprograms and/or offer some sort of

child care during events or meetings.child care during events or meetings.

Many service members have familiesMany service members have families

and children and if they see thatand children and if they see that

other children/family members areother children/family members are

involved in the VFW community, theninvolved in the VFW community, then

that can be a factor in whether theythat can be a factor in whether they

see it as a good fit for their family. Isee it as a good fit for their family. I

joined the VFW on the recommenda-joined the VFW on the recommenda-

tion of someone I trust and respect.tion of someone I trust and respect.

It also was a way to stay connected toIt also was a way to stay connected to

the military when I was done wearingthe military when I was done wearing

the uniform.”the uniform.”

Stephanie ButlerStephanie Butler

Administration Operations AssistantAdministration Operations Assistant

CoordinatorCoordinator

“I believe that having an incoming“I believe that having an incoming

female Commander-in-Chief is afemale Commander-in-Chief is a

huge start in attracting more femalehuge start in attracting more female

veterans. The VFW has so much po-veterans. The VFW has so much po-

tential with younger veterans, espe-tential with younger veterans, espe-

cially female veterans if they wouldcially female veterans if they would

support women the way they havesupport women the way they have

supported men in the past. Thesupported men in the past. The

VFW could most definitely work withVFW could most definitely work with

the VA to fix the women’s clinic.”the VA to fix the women’s clinic.”
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Katherine Cassell | Assistant 

Director of National Veterans Service

“It is important to lead by example, 

meet them where they are and under-

stand their needs. When I became active 

in the VFW, I worked with my Post/

Department leadership in having meet-

ings that were family-friendly. It is good 

for VFW members to recognize that mil-

itary/veteran children represent more 

than 63 percent of  those who join the 

military. My initial experience in joining 

the VFW was initially unfavorable and 

felt like a slap in the face from the VFW 

Post that I grew up in as a child. Fast for-

ward 10 years and another move across 

the country, and I was at a veteran-en-

gaged event sponsored by my university’s 

student veteran program. At that event, 

I ran into another woman veteran of  a 

VFW Post who was in a leadership role. 

After talking with her and seeing the pos-

itive changes that VFW had made offered 

me hope, and I joined.”

Cindy Noel | Assistant Director, 

Field Operations, NVS

“Even in 2025, the older male VFW mem-

bers still don’t see us as veterans while we 

are wearing our hats. At each convention, 

the female combat veterans like myself  

are never represented. We are given 45 

minutes in a small room with no partic-

ipation. No men show up to support. I 

deployed during numerous campaigns —

Saudi Arabia, Kosovo, Iraq, Kyrgyzstan, 

and Kuwait — but none of  that counts to 

my male VFW counterparts who still see 

me as a girl. We are educated, we served 

and we are still serving. When female 

non-members see themselves in the orga-

nization, they will come. I joined the VFW 

after an excellent, patient and kind VSO 

who assisted with my VA claim prompted 

me to join the VFW.” 

Kristina Keenan | Deputy Director of 

VFW National Legislative Service

“The best way to attract more women 

veterans to the VFW is to be welcoming 

and open to all veterans when they walk 

into a Post for the first time. The VFW 

does a great job highlighting women vet-

erans in the VFW magazine, on the VFW 

website and through social media. I was 

excited to join the VFW as soon as I was 

eligible, which was just after my first 

deployment in the early 2000s. When 

I returned to the United States and 

stepped on to American soil, there were 

veterans from the VFW waiting at the 

gate. They shook my hand, handed me 

a cell phone and said, ‘Welcome home. 

Now call your mother and let her know 

you’re OK.’ That gesture really moved 

me, and soon after, I was motivated to 

join the organization that I had heard 

about my whole life.”

VFW DEPARTMENT COMMANDERS

Kimberly Napoleon | Department of 

Michigan Commander

“It is imperative that veterans’ organi-

zations such as VFW intentionally seek 

to create safe opportunities for female  

veterans to share their perspec-

tives. Many female veterans served 

in male-dominant units and feel iso-

lated when it comes to a male-domi-

nant organization. The newly formed 

National Women’s Veterans Committee 

by Commander-in-Chief  Al Lipphardt 

is a start. With representation from each 

state, female members have the oppor-

tunity to develop initiatives that focus on 

the issues that are most relevant to the 

female veteran. I joined VFW because 

I was invited by a Vietnam veteran 

who happened to be a family friend. 

I was the only female in my Post, and 

today I am one of  three after 20 years. 

Furthermore, I am the first female to be 

elected in 105 years of  Department of  

Michigan’s chartering.”

Deborah Johnson | Department of 

California Commander

“Most people assume that it takes 

women in the VFW to recruit women 

into the VFW. Although that helps, I 

have seen a better response with male 

members telling women their eligibility 

and their value. Most women are resis-

tant to membership in male-dominated 

organizations because of  their personal 

experiences in the military. Leadership 

in the VFW as a woman is very challeng-

ing. Although I have been a member for 

more than 30 years, I still get comments 

about why my service or my gender does 

not qualify me for a leadership position. 

I returned home from Desert Storm in 

1993 and was asked to join a local VFW 

Post where I lived. It was an honor to be 

asked to join the VFW because I was not 

aware that I was eligible since I served in 

the National Guard.”

Andrea Summerlin | Department of 

Oregon Commander

As the first female commander in our 

Department’s 103-year history, the 

responsibility is not lost on me that I am 

a role model. My mentor, John Wrinkle, 

(past Department Commander and 

Council member) was a visionary leader. 

He created the Department’s Women’s 

Veterans Committee, and I was the first 

Chair. The Committee is now chaired 

by a dynamic and energetic leader, and 

she is doing outreach, surveys, meet-

ings, has created a resource guide and so 

much more. Despite us being in the 21st 

century, the majority of  women are still 

primarily responsible for child care and 

household duties. Having child care for 

meetings would be helpful as well as hav-

ing meetings at convenient times. Not all 

women will be like I was, seeking out the 

VFW, and that is why it’s so important to 

spread our message to others. Ignore the 

naysayers and be a part of  the team.”

Barbara Loncar | Department of 

Pennsylvania Commander

“When having a recruiting event, seek 

out the females in the crowd. Don’t just 

ask the males because they are wear-

ing a veteran hat or shirt. I was raised 

in the VFW starting as a Junior Girl 

then transferred to Auxiliary at 16. My 

mom’s family were very active in our 

VFW. When my husband and I came 

back from Desert Storm, my uncle was 

the Post Commander. He encouraged us 

to join the VFW. Join so you can help 

keep your VA benefits. We encourage 

members to attend meetings, but if  the 

female veterans are raising a family, it 

isn’t easy. We need to have Posts provide 

child care during meetings.”



TellYour Granddaughter 
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Granddaughter, You’re One of a Kind Personalized Music Box

Plays the melody
“You Are My Sunshine”

Free
Personalization!

Actual size is 
about 6" L x 4" H

Features a custom poem with her name on the top, 
set under glass, and framed in a silvery frame

Heirloom quality, hand-crafted wooden box is fi nished 
in rich mahogany and rests on silvery ball feet
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†
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There are so many words to describe how special your granddaughter is,There are so many words to describe how special your granddaughter is,
from her sparkling personality to the way she warms your heart! Now youfrom her sparkling personality to the way she warms your heart! Now you
can celebrate her unique qualities with the Granddaughter, You’re One ofcan celebrate her unique qualities with the Granddaughter, You’re One of

a Kind Personalized Music Box exclusively from The Bradford Exchange.a Kind Personalized Music Box exclusively from The Bradford Exchange.
This one-of-a-kind keepsake features a custom-created poem using yourThis one-of-a-kind keepsake features a custom-created poem using your
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custom poem is beautifully showcased on top of a hand-crafted wooden boxcustom poem is beautifully showcased on top of a hand-crafted wooden box
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Order this personalized music box now at just $69.99*, payable in twoOrder this personalized music box now at just $69.99*, payable in two
installments of $34.99 and backed by our 365-day money-back guarantee.installments of $34.99 and backed by our 365-day money-back guarantee.
Send no money now. Just return the coupon today.Send no money now. Just return the coupon today.

Your Granddaughter’s Name 
Becomes a Custom-made Poem!

ALSO AVAILABLE FOR DAUGHTERS!

*Plus a total of $11.99 shipping and service per box; see bradfordexchange.com.

Limited-edition presentation restricted to 295 crafting days. Please allowLimited-edition presentation restricted to 295 crafting days. Please allow

4-6 weeks for shipment. Sales subject to product availability and order acceptance.4-6 weeks for shipment. Sales subject to product availability and order acceptance.

YES. Please accept my order for the Granddaughter (or Daughter ), You’re One
of a Kind Personalized Music Box as described in this announcement. I need sendof a Kind Personalized Music Box as described in this announcement. I need send
no money now. I will be billed with shipment. Need more than one? Please printno money now. I will be billed with shipment. Need more than one? Please print
your granddaughter’s (or daughter’s) name only (the words for the poem willyour granddaughter’s (or daughter’s) name only (the words for the poem will
be created for you) for each music box ordered (max. of 9 letters per name).be created for you) for each music box ordered (max. of 9 letters per name).be created for you) for each music box ordered (max. of 9 letters per name).

Box 1: ______________________Box 1: ______________________
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ORDER AT BRADFORDEXCHANGE.COM/33371

Scan here



52 • VFW •  MARCH/APRIL 2025

RECRUITING MADE EASY

You have likely noticed QR codes on VFW brochures,  

advertisements and other materials. QR codes are all  

about convenience and up-to-date information with a  

scan of the code from a smartphone.

The QR code shown here is linked to a VFW membership 

application.

Simply open the camera app on your smartphone, hold it over 

the QR code and wait for the yellow line reading “oms.vfw.

org” to appear. Tap the link in the yellow line, and you will be 

taken to the VFW membership application. 

With the use of QR codes, recruiting has never been easier.

NATIONAL COUNCIL OF

ADMINISTRATIONADMINISTRATION

Ingeborg Conley | Department of Texas

“To attract more female veterans to the 

VFW, I would suggest more advertise-

ment on our female veterans who are 

currently in the VFW, from the top down 

all the way to Post commander and Post 

member. I served 20 years on active duty 

in the U.S. Army from 1975-1995. I 

joined as a WAC, and I missed the fami-

ly atmosphere, and the feeling of  belong-

ing. I would tell female veterans the many 

advantages you receive while joining the 

VFW, such as the satisfaction of  help-

ing your community, the patriotism and 

being with comrades that understand 

what you have been through.”

Dawn Napier | Department of California

“It takes just one man to tell a woman 

trying to join the VFW that she needs to 

join the Auxiliary and she will not for-

get that. This continues to happen to 

this day and then that story blows up 

on social media. I think now that more 

women are holding positions of  leader-

ship, and we will finally have a female 

Commander-in-Chief  at the helm is 

why we are seeing growth. Stand up for 

yourself  you earned your eligibility to 

be a member of  the VFW. Find a great 

female mentor because we’re out here to 

help you.”

Barbara McKean | Department of 

South Dakota

“The VFW needs to continue to adver-

tise to attract more female veterans to 

the VFW to remind them it is not the 

old veteran’s club some remember it to 

be. They need to show that it is a fam-

ily-friendly organization. Local Posts 

need to reach out to their female vet-

erans in their communities and invite 

them to join in veteran activities and 

Post events. They need to make sure they 

review options for child care so females 

can attend meetings and bring their chil-

dren if  necessary. When I retired and 

moved to the community my local Post 

was in, I saw the need for more veter-

an involvement in our local VFW Post. I 

felt I could make a difference, so I went 

to a meeting and joined that same night.  

Contrary to everything I’d heard about 

this male-dominated veteran’s group, 

they were welcoming, kind, encouraging 

and supportive of  my involvement in the 

VFW and our Post.”

Denise Perry | Department of Maryland

“Women veterans are serving in more 

roles than in the past. A significant num-

ber have served in combat with distinc-

tion. More women are considering the 

benefits that they would receive and the 

opportunity to serve in the military and 

to make a difference in their communi-

ties. I joined the Army about a year after 

I graduated from high school. I was born 

on the Fort Meade Army base. I joined the 

Army in 1976 for a four-year term. There 

were very few career opportunities where I 

lived, so I used the G.I. Bill to complete my 

education. The Post only had one female 

veteran. The Post commander took the 

females under his wing and showed us the 

ropes in the VFW.”  J

EMAIL jdyhouse@vfw.org



And prostate woes rank near the top!

Like the rest of us, Amish men 

struggle with prostate issues like:

-Too many bathroom trips, which disrupt 

a good nights sleep

-When it can seemingly take forever for 

our flow to start

-And when our flow does start, it’s a 

weak stream, which causes us to have to 

stand seemingly forever to go

-When it feels our bladders are 

not emptying, which makes us very 

uncomfortable

Saw Palmetto has been kicked around 

for years as being helpful for prostate 

issues..

But the Amish have found that while 

taking some Saw Palemetto can be helpful–

There are several other herbs that are just 

as helpful if not more so, and the Amish 

take a combination of all of them!  

And over the past several years there 

is one product on the market many 

Amish men now swear by as being a key 

to improved prostate health–And that 

product is Prost-Fix.

30 INGREDIENTS IN ONE SMALL 
CAPSULE!

Scott Adams, the Product Manager 

behind Prost-Fix had this to say, “It took 

a great deal of research and time in order 

create Prost-Fix.  We wanted to create the 

perfect solution for those struggling with 

their prostate–I’m one of those myself and 

I take the Prost-Fix every day.”

And that ingredient list starts with 

Saw Palmetto, which is considered the 

“granddaddy” of prostate ingredients.  It’s 

been used to help treat prostate issues since 

the 1800’s.  And it has been extensively 

researched over the past four decades… 

Many of those studies have showed 

that Saw Palmetto can help shrink the 

inner linings of the Prostate which when 

enlarged can put pressure on the tubes that 
control urine flow.  

But Saw Palmetto is just a small part of 
what’s in Prost-Fix.  Here are several of the 

other ingredients included in each capsule 
of Prost-Fix:

Zinc: There’s more zinc in one’s prostate 

than in any other part of the body.  One 
study supported the premise that zinc is 

needed for a healthy prostate.   

Copper: Copper helps the body maintain 
healthy blood circulation, which is helpful 
for the prostate.  

Selenium: In several studies Selenium 
has been shown to help protect the 
prostate.

Cernitin flower pollen extract: In one 

study helped improve prostate symptoms 
in a majority of men participating in one 
study.

Quercetin: Help fight prostate problems 

within cells.

Pumpkin Seed Extract: Helps maintain a 

healthy flow.

Nettle Root Extract: Very popular in 
Europe for prostate issues.

Vitamin B6: Helps boost your immune 

system.

And that’s just a few of the ingredients 

found within each bottle of Prost-Fix.  
These ingredients have helped thousands 
get their prostate issues under control.  

“I ordered this product for my father 
who is healthy and just turned 64.  He 

had issues with frequent bathroom 
trips. Since taking this product for 
four weeks, he has noticed a fewer 
number of bathroom trips.  We very 
much appreciated this product!” -James 
Wilson

If you’re looking for help for prostate 

issues then you need Prost-Fix!

• END THOSE NIGHTLY BATHROOM 

TRIPS! Get more sleep & stop waking up 

every night

• INCREASE FLOW RATE – Effective 

blend of 30 herbs, vitamins & minerals 

support urinary function

• QUALITY YOU CAN COUNT ON - MADE 

IN THE USA in a FDA and GMP Certified 

Facility and tested for purity by a third 

party

• NO ALLERGENS – NO GMOs, binders, 

fillers, preservatives, soy, gluten, dairy, 

shellfish, peanut and eggs

• 60 Veggie caps within each bottle.  Each 

bottle is a 30 day supply

GET A FREE BOTTLE!

One bottle of Prost-Fix is $29.95 

and if you order two bottles you’ll get 

a third bottle absolutely FREE! You’ll 

also receive free shipping & handling 

no matter how many bottles you order. 

For credit/debit card orders, you 

can call: 1-800-495-8308 Or go to: 

TopValueSupplements.com

Or you can send payment to: MWSB Inc., 

834 South Union Street, Olean, NY 14760-

3917

Prost-Fix comes with a 30-day money 

back guarantee.

PAID ADVERTISEMENT

The Amish “Secret” to Prostate Woes?
Prostate Relief Pill Combats All-Night Bathroom Urges and Embarrassment: 

Thousands have snapped up this safe & affordable way to get relief from 

prostate woes

The Amish pride themselves on finding more 
“natural” solutions to a number of health 
challenges that affect the rest of us...

These statements have not been evaluated by the Food and Drug Administration. This product is not intended to diagnose, treat, cure, or prevent any disease. Results may vary
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There’s another way to support the Veterans of Foreign Wars of the U.S.

Donate your car, truck or boat to the
VFW and your generous donation may
even qualify for a tax deduction.

844.839.4438 | vfw.careasy.org

W E  M A K E  D O N A T I N G  Y O U R  V E H I C L E  E A S Y !

POST EXCHANGE ADVERTISING

Made in the USA flags!
1.833.VFW.VETS
(1.833.839.8387)

WIDESHOES.COM
ORDER ONLINE!

DEPT. VW2503

Free Catalog: 800-992-WIDE

Hitchcock Shoes Inc. Hingham, MA 02043

Men’s & Women’s Sizes 5-20 
in 2E-8E widths
Free Catalog

OR MAIL PAYMENT TO:

LONN ISLAND NALLERIES

9 SUSAN DRIVE WADINN RIVER, NY 11792

4 COIN MINIMUM | 20 COIN LIMIT

FREE SHIPPINN!

8111ف260ف888ف1

CALL:

1921 MORGAN

SILVER DOLLARS

CHOICE BRILLIANT

UNCIRCULATED:

PER

COIN
$47PER

COIN
$30 PER

COIN

BRILLIANT

UNCIRCULATED:
CIRCULATED:

$44

Long Island Galleries,inc.

To advertise: 212-929-1300

info@glmcommunications.com



Karen James

is a noted journalist 

relationship expert.

A Secret Any Man Can Use…

This week I got a letter from a reader 

 in Texas about a “little secret” making 

 her love life absolutely explosive!  (Texas 

women tell it like it is)

Tina writes: Dear Karen,

For years my husband and I had a great love 

life, but when he reached his 50s, he lost some 

of his old spark, especially in the bedroom. 

He tried every product out there, but nothing 

worked and I found myself thinking “My 

strong, passionate husband has become a 

bedroom weakling.” I had no idea how fast it 

would all turn around!

Last month, he came home from a business 

trip in Europe and shocked me with more 

sexual energy, passion, and power than he’s 

ever had! Hard as a rock, he took me right to 

our bedroom and gave me a night I’ll NEVER 

forget! It was incredible—and so exciting!

He flat-out wore me out that night with the 

most intense, toe curling ‘moments’ I’ve ever 

had, and our love life has been like that ever 

since! So here we are, more intimate than 

ever… in our late 50s!

On his trip, his hotel room was next to a 

Norwegian couple who he heard passionately 

making love every single night! He figured they 

were newlyweds, but was shocked to meet 

them in the lobby and learn they were in their 

70s!

One night my husband asked the man his 

secret. A nutritionist by trade, the man smiled, 

took a small pack of tablets from his satchel, 

gave it to my husband and said “These come 

from a small village up north where they’re 

milled from naturally pure extracts, packed 

with densely rich sexual nutrients. Believe me, 

they will give you the most powerful erections 

of your life! Then he laughed and said “You will 

perform in the bedroom even better than you 

did as a young man!”

Karen, these past few weeks have been a 

dream. My husband’s desire for me is through 

the roof, he takes me whenever he wants, and 

he even wakes up most days with a ‘morning 

salute!’ like he did years ago. I love it! He’s 

beaming with confidence, and our marriage is 

stronger than ever.

I’m writing because the pack of tablets is 

almost empty and we both desperately want 

more. Do you know about these Euro tablets 

and how to get some in the States?

Sincerely, Tina C., 

Fort Worth, TX

Tina, you’re in luck, I do know about them. Ever 

wonder why older men from Europe are famous 

for staying passionate and sexually active well 

into their 80s? For years, these men have relied 

on a unique blossom extract to enhance their 

bedroom power and performance. Milled on the 

fertile northern plains, and sold under the name 

Velotal, these pure extracts have a legendary 

reputation throughout Europe. As Giovanni 

from Milan put it, “It’s like bedroom rocket fuel, 

especially for us older guys!”

All-natural and safe to take, Velotal is a well-

kept secret for those in the know. An old-

school family business, they still harvest 

product by hand and long-term customers 

ensure their limited stock is sold out every 

year.

As far as finding it in the States, I know of 

just one importer. When I reached out, a 

spokesman told me that any of my readers 

who call today to try Velotal, will get it 

 Priority Processed within 24 hours, plus 

 Free Shipping, and 2 BONUS PACKS  (60 

TABLETS) ABSOLUTELY FREE!  

Wow, so there you go, Tina! TWO FREE 

PACKS, Shipped FREE within 24 Hours! 

 Just give them a call and use the direct 

hotline he gave me so you’ll be on and off 

the call in 5 minutes or less! The number is 

1-800-206-0091.

Aren’t you glad you asked?

Ask The 
Expert

Love, Marriage, and

Sex After 50!

ADVERTISEMENT

The Amazing Bedroom Secret 
Every Man Needs To Know!

“My husband absolutely shocked me! 
It was incredible and so exciting!”

These statements have not been evaluated by the FDA. This product is not intended to diagnose, treat, cure or prevent any disease. Dramatic portrayal. Results atypical. Your results may vary. In order to assure 
confidentiality, identifying details, scenarios have been changed, modified or fictionalized. Always consult your health care provider before taking any supplement. Offer not available to Iowa residents.

Even Men in Their 70s and 80s 
Are Shocking Their Partners–Here’s How!



STARTED BY 

25 SOLDIERS

As long as there are those
who serve, USAA will be

there to serve them.

25 SOLDIERS

13 MILLION 
MEMBERS AND GROWINGMEMBERS AND GROWING

100 YEARS 
AND GOING STRONGAND GOING STRONG

1 MISSION 
THROUGH IT ALL

Membership eligibility and product restrictions apply and are subject to change. USAA 
means United Services Automobile Association and its affiliates. No Department of 
Defense or government agency endorsement. © 2024 USAA. 6196962.0124

usaa.com/join 

SCAN HERE
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The Bradford Exchange
9333 Milwaukee Ave., Niles, IL 60714-1393

Where Passion Becomes Art PRIORITY RESERVATION         SEND NO MONEY NOW     SATISFACTION GUARANTEED!

Courage to Serve
the

A Diamond Tribute to Our Brave Veterans

A GENUINE 

WHITE DIAMOND
MEANINGFUL SENTIMENT 

ON REVERSE SIDE
★★ ACCENTS ION-PLATED 

in 24K GOLD 

These solid stainless steel pendants offer a meaningful tribute to many years of brave service and a way to express 

that distinctive military pride. Sitting front and center of each one is a sculpted symbol of your chosen branch with 

raised border, both ion plated in 24K gold. Then, for even more brilliance, the bail of each dog tag-style pendant is 

set with a shimmering genuine diamond. The sentiment, “It’s not that I CAN and others can’t It’s that I DID and others 

didn’t,” is etched on the pendant’s reverse side as a perfect fi nishing touch. Your pendant comes with a matching 

24" chain and serves as an extraordinary symbol of the pride and honor of our greatly respected military personnel. 

a remarkable value... available for a limited time

With extraordinary designs and expert craftsmanship, each of these custom-crafted pendants is an exceptional value 

outstanding value at $119.99*, the pendant is payable in 4 easy installments of $30, and it’s backed by our 120-day 

unconditional guarantee. Your pendant arrives, along with a Certifi cate of Authenticity, in a custom presentation case 

that’s perfect for gift-giving or safekeeping. To reserve a pendant in your name, send no money now; just mail the 

Priority Reservation. You won’t fi nd these exclusive designs anywhere else. So don’t miss out; order yours today! A powerful sentiment is etched on the 
pendant’s reverse side

www.airforce.com  Offi cially Licensed Product of the U.S. Air Force. Endorsement by the U.S. Air Force is neither intended nor implied.  Offi cial Licensed Product of the U.S. Army. By federal law, licensing fees paid to the U.S. 

Army for use of its trademarks provide support to the Army Trademark Licensing Program, and net licensing revenue is devoted to U.S. Army Morale, Welfare, and Recreation programs. U.S. Army name, trademarks and logos 

are protected under federal law and used under license by The Bradford Exchange. ®Offi cially Licensed Product of the Department of the Navy.  

®Offi cially Licensed Product of the United States Marine Corps.

YES. Please reserve the The Courage To Serve Veteran Pendant(s)Please reserve the The Courage To Serve Veteran Pendant(s)Please reserve the The Courage To Serve Veteran Pendant(s)
for me as described in this announcement and as indicated below.for me as described in this announcement and as indicated below.

U.S. MarinesU.S. Marines
01-33977-00101-33977-001

❏❏

U.S. ArmyU.S. Army¨̈

01-33978-00101-33978-001

❏❏

U.S. Air ForceU.S. Air Force™™

01-33979-00101-33979-001

❏❏

U.S. NavyU.S. Navy®®

01-33980-00101-33980-001

❏❏

Diamond Veteran Pendant

Connect with Us!

SCAN HERE
TO SHOPTO SHOP

Signature

Mrs. Mr. Ms.Mrs. Mr. Ms.
Name (Please Print Clearly)Name (Please Print Clearly)

AddressAddress

City State ZipCity State Zip

EmailEmail
*Plus $10.98 shipping and service per item. Sales subject to product availability and order*Plus $10.98 shipping and service per item. Sales subject to product availability and order*Plus $10.98 shipping and service per item. Sales subject to product availability and order
acceptance. Please allow 4-6 weeks after initial payment for delivery.acceptance. Please allow 4-6 weeks after initial payment for delivery.acceptance. Please allow 4-6 weeks after initial payment for delivery.

01-33977-001-ZIVFWMPOQR          ©2024 The Bradford Exchange Printed in USA      
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Prices valid through 8/31/2025           Plus Shipping & Handling           1.833.839.8387            VFWSTORE.ORG
Comes with the 8333 Black VFW Logo tactical patch.

NEW! POPPY SEEDS Grow 
your own red corn poppies. 
This annual can grow to 12" 
to 30" tall. Plant in full sun. 
Approx. 350 seeds per packet.   
1250     $3.00

NEW

NEW! BEACH TOWELS 
100% cotton. VFW logo 
screenprinted. 30 x 60". Wash 
before use, wash separately 
in cold water, do not bleach, 
warm tumble dry.
1258 Orange/White $26.00 
1095 Red/White $26.00

NEW

VFW UMBRELLA  The 
closing action keeps 
the dry side on the 
outside when brought 
indoors. Rubberized 
grip. Fiberglass ribs. 
Manual open with 
automatic close. 
Open diameter 
41". Closed length 

31". Made in USA.   
1008    $29.00

M
ADE IN

VFW VISOR Gray medium weight 
cotton twill. 3-D embroidered 
logo. Hook-and-loop back strap.  
7132    $18.95 

VFW GOLF TOWEL
Black with white 
VFW Logo. Corner 
grommet and hook.  
18 x 11".   
1112   $8.50

VFW GOLF 
BALLS 
1 dozen Wilson.   
1116   $32.95 

VFW COLORBLOCK 
RAIN JACKET  100% 
water-resistant polyure-
thane. Fully lined natural 
drawcord. Hook-and-
loop pockets at waist. 
EST 1899 sublimated 
patch logo on left chest.
7723   M-3XL    $58.00
While quantities last.

COOLING TOWEL  Fight fatigue 
and minimize heat stress. To keep 
cool, wet the towel and wring out 
the excess then wave the towel 
in the air to activate the Cool 
Fiber material. It’s ready for use! 
Machine wash cold, air or line dry. 
32 x 7".    1216    $10.00
While quantities last.



THESE STATEMENTS HAVE NOT BEEN EVALUATED BY THE FOOD AND DRUG ADMINISTRATION. THIS PRODUCT IS NOT INTENDED TO DIAGNOSE, TREAT, CURE OR PREVENT ANY DISEASE.  RESULTS MAY VARY FROM PERSON TO PERSON. NO INDIVIDUAL RESULT SHOULD BE SEEN AS TYPICAL. 8

ADVERTISEMENT

New Blood Flow Breakthrough Helps Men Enjoy 
Strong, Long-Lasting Intimacy – At Any Age

After age 40, it’s common 
knowledge that performance 
begins to decline in many men. 
However, a new potency formu-
la is showing that any healthy 
man can now enjoy strong, 
long-lasting, and frequent per-
formance at any age.

This doctor-designed proto-
col, created by leading anti-ag-
ing expert Dr. Al Sears, is cele-
brating its highly effective 5th 
generation formula, which is 
already helping men support a 
healthy performance and libido.    

When Dr. Sears released the 
first pill — Primal Max Black 
— it quickly became a trust-
ed men’s performance helper, 
promoting bedroom fun across 
America.

It worked by supporting 
healthy testosterone levels. 
However, Dr. Sears knows from 
almost 30 years in private prac-
tice that testosterone isn’t the 
only performance challenge 
men face. That’s why his dual 
strategy includes attention to 
blood flow because no amount 
of testosterone will replace the 
need for healthy blood flow for 
successful intimacy. 

And this second formula be-
came Primal Max Red.

SUPPORTING THE  

MECHANICS IS AS  

IMPORTANT AS  

SUPPORTING THE  

HORMONES

While Primal Max Black 
helped maintain optimal testos-
terone, Primal Max Red tackles 
a lesser-known challenge.

Truth is, we ignore the impor-
tance of blood flow and circu-
lation for supporting a man’s 
sex life. Because without blood 
flow, nothing happens. 

Luckily, a Nobel prize-win-

ning scientist discovered a 
means to help support perfor-
mance, strength, and confi-
dence by supporting vital blood 
flow, which is essential for a 
satisfying performance.

Using this landmark Nobel 
Prize as its basis, Primal Max 
Red supports healthy blood 
flow by using a key ingredient 
to support nitric oxide produc-
tion. Nitric oxide is the mole-
cule that allows blood vessels 
to relax and expand, thereby 
increasing blood flow. 

Al Sears MD, who has au-
thored over 500 scientific pa-
pers and has appeared on more 
than 50 media outlets including 
ABC News, CNN, ESPN, and 
many more says, “Supporting 
optimal blood flow is an essen-
tial component of maintaining 
sexual health as men age. Then, 
once we optimized it and had 
a great deal of success, we set 
out to see if we could do even 
better.”

Conventional nitric oxide 
supplements are limited to 
smaller doses of key ingredi-
ents because everything must 
fit into small capsules. But Dr. 
Sears followed the science and 
introduced a revolutionary new 
powder version of his Primal 
Max Red formula. 

This new powder formulation 
enabled him to include big-
ger doses of the key nutrients, 
which matched the doses used 
in published clinical studies. 
Not only is the formula more 
effective because it uses proven 
doses, it also means you get a 
delicious drink instead of more 
and more pills. 

HEALTHY BLOOD FLOW 

DELIVERS  

SATISFYING RESULTS

Primal Max Red is the best 

way to maintain an active life. 
It works by supporting blood 
flow and the production of ni-
tric oxide. 

This critical support is the 
reason men across the country 
are enjoying a full and satisfy-
ing performance at any age. 
Because testosterone is not the 
only factor men need to con-
sider.  

Primal Max Red effectively 
promotes healthy blood flow 
that men can use to support 
intimacy in the bedroom. The 
unique and powerful blend of 
ingredients in Primal Max Red 
supports the kind of sexual 
health and performance men 
are looking for. 

“There was a time when sup-
porting healthy blood flow for 
men was impossible,” Dr. Sears 
said. “But science and technol-
ogy have come a long way in 
recent years. And now, with the 
creation of nitric oxide-support-
ing Primal Max Red, men can 
feel more confident and more in 
control while they enjoy intima-
cy at any age.”

Now for men across America, 

it’s much easier to support peak 
performance as they get older.

HOW TO GET  

PRIMAL MAX RED ALONG 

WITH COMPLEMENTARY  

BOTTLES OF PRIMAL MAX 

BLACK

To secure the new Primal 
Max Red formula, readers 
should contact the Primal Max 
Red Health Hotline at 1-800-
910-2247 and use promo code 
VETPMAX225 within 48 
hours. And to cut down on the 
cost for customers, it can only 
be purchased directly from the 
company.

READERS ALSO GET AN 

EXTRA BONUS SUPPLY OF 

PRIMAL MAX BLACK

Every order of Primal Max 
Red gets a matching supply of 
Dr. Sears’ testosterone formula 
Primal Max Black for no addi-
tional charge.

All orders are backed by a 
100% money-back guarantee. 
If any user is not satisfied, just 
send back the bottle(s) or any 
unused product within 90 days 
from the purchase date, and 
you’ll get all your money back.

A new discovery that supports nitric oxide production and healthy blood flow 
gives men across the country new hope for a satisfying bedroom performance 

IMMEDIATE GAME CHANGER FOR AMERICAN MEN: Doctors are 
now recommending Primal Max Red for its ability to support the 
vital but overlooked need for healthy blood flow during intimacy.  
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VETS IN FOCUS | INSIPIRING PROFILES OF EXTRAORDINARY VETERANS

O
verwhelmed by the pressures 

at work and the birth of  her 

second child in 2017, Tricia 

Lourenco Boucher sought a reprieve 

from her mounting PTSD and anxiety 

symptoms. 

A member of  the Air Force Reserve 

at the time, Boucher turned to the VA 

for help and, through several treatment 

options, discovered that the act of  gar-

dening outdoors cultivated the most 

profound sense of  catharsis.  

“I found getting my hands in the 

soil and using my body to dig, crawl 

and haul things around the yard really 

helped me to process my big feelings,” 

said Boucher, the senior vice command-

er for VFW Post 916 in Wakefield, R.I. 

“Plus, the reward of  smelling sweet 

flowers and eating delicious ripe fruits 

and vegetables with my little ones made 

my heart happy.” 

These mental health benefits prompt-

ed Boucher, who served with the Rhode 

Island Army National Guard, the Army, 

and the Air Force Reserve from 2000 to 

2011, to shift her career focus. 

After earning a bachelor’s degree 

in psychology while in the Reserve, 

Boucher returned to the University of  

Rhode Island (URI) in Kingston to pur-

sue a second bachelor’s degree in 2020, 

this time in plant science and sustain-

able crop production.

“The goal was to learn about plants, 

so that I could connect veterans with 

gardening so they, too, could heal,” 

said Boucher, who deployed in 2004 

with the Army’s 1st Infantry Division 

to Tikrit, Iraq. “I started working at 

the URI agronomy farm, assisting with 

vegetable crop research 

and growing vegetables 

for students to study 

and for donation to the 

on-campus free farm-

ers market and local 

food pantries.”

Boucher also com-

pleted the URI Master 

Gardeners Training 

program and became 

a master gardener 

program coordina-

tor at URI’s Teaching 

Garden, which provid-

ed her with the neces-

sary experience to take 

a step closer to helping 

fellow veterans.

When she graduated in 2023, 

Boucher promptly applied for a 

Department of  Agriculture grant to 

launch a veteran-friendly program 

called Boots-2-Bushels through the 

URI Cooperative Extension in 2024. 

The program offers comprehensive 

nine-month market gardening training 

courses specifically designed for begin-

ning farmers, military veterans and 

their families. 

Boots-2-Bushels provides New 

England-based veterans and begin-

ning farmers courses in the winter and 

spring, taught by agricultural experts 

from across the Northeast. These 

experts connect participants with 

knowledge and resources to build a 

business plan and marketing strategy 

and develop scientific growing practic-

es, among other things.

Winter courses run from Jan. 21 

through March 27, with classes held 

via Zoom on Tuesday and Thursday 

evenings from 6 to 7:30 p.m. In the 

spring and summer, the courses also 

offer optional farm tours and work-

shops across Rhode Island and Maine, 

expanding on opportunities to learn 

and build relationships with farmers. 

“I am grateful that this program pro-

vides an opportunity for veterans to 

enter the world of  agriculture and build 

relationships with each other and the 

tight-knit farming community,” said 

Boucher, who serves as program coordi-

nator. “Growing food for our neighbors 

and stewarding the land is a valuable 

and noble profession with purpose. It 

requires grit, determination and skill, 

which are values deeply embedded in 

our veterans. I have high hopes that this 

program will continue to grow and con-

tinue to serve as a hub of  knowledge 

and community.”

Applications to participate in 2025 

classes opened last fall and closed by 

Dec. 31.  J

EMAIL irodriguez@vfw.org

A VFW member from Rhode Island spearheaded a 

gardening program to assist veterans interested in 

farming. She believes it offers the necessary knowl-

edge and skills for success.

BY ISMAEL RODRIGUEZ JR. 

‘A Valuable and Noble 

Profession With Purpose’
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Tricia Lourenco Boucher harvests lettuce in September 2024 at 

the University of Rhode Island’s Boots-2-Bushels Market Garden 

in Kingston, R.I. Boucher created the Boots-2-Bushels program 

to provide an opportunity for fellow veterans to enter the world of 

agriculture and hopefully build relationships with each other. 



How a Safe Step Walk-In Tub 
can change your life

THERAPY, SAFETY AND INDEPENDENCE

A Safe Step Tub can 
help increase mobility, 
boost energy and 
improve sleep.

Remember when…

Think about the things you loved to 

do that are diffi cult today — going for 

a walk or just sitting comfortably 

while reading a book. And remember 

the last time you got a great 

night’s sleep? 

As we get older, health issues or 

even everyday aches, pains and stress 

can prevent us from enjoying life. 

So what’s keeping you from having 

a better quality of life? 

Check all the conditions that apply 

to you. 

Then read on to learn how a Safe Step 

Walk-In Tub can help.

Feel better, sleep better, 
live better

A Safe Step Walk-In Tub lets you 

indulge in a warm, relaxing bath that 

can help relieve life’s aches, pains 

and worries. 

It’s got everything you should look for 

in a walk-in tub:

•  Heated Seat – Providing soothing 

warmth from start to fi nish.

•  MicroSoothe® Air Therapy System 

– helps oxygenate and soften skin 

while offering therapeutic benefi ts.

•  Pain-relieving therapy – Hydro 

massage jets target sore muscles and 

joints.

•  Safety features – Low step-in, grab 

bars and more can help you bathe 

safely and maintain your 

independence.

•  Free Safety Package

Personal Checklist:

Arthritis Dry Skin

Insomnia Anxiety

Diabetes Mobility Issues

Lower Back Poor
PainPain CirculationCirculation

Personal Hygiene 
Therapy System 
and Bidet 

Hydro-Jet Water ThHydro-Jet Water Therapy –
10 Built-In Variable-10 Built-In Variable-Speed
Massaging Water JMassaging Water Jets

Wider Door,Wider Door,
The Industry’sThe Industry’s
Leading Low Step-InLeading Low Step-In

FootFoot
MassagingMassaging
JetsJets

Anti-Slip Tub Floor

Complete 
Lifetime Warranty 
on the Tub

HeatedHeated Seat and BackSeatHeated Seat and Backand Back

New Rapid FillFillNew Rapid Fill
FaucetFaucet

MicroSootheMicroSootheheMicroSoothe®® Air 
Therapy SystemmTherapy System

Electronic KeypadElectronic KeypadtronicElectronic KeypadKeypad

16 Air Bubble Jets

Safe Step includes more standard therapeutic 
and safety features than any other tub on the market, 

plus the best warranty in the industry:

CSLB 1082165 NSCB 00829CSLB 1082165 NSCB 0082999 0083445 13VH11096000

www.YourSafeStepTub.com

For your FREE information kit and our 

Senior Discounts, Call Today Toll-Free

1-800-207-7730
Financing available with approved credit.

CALL TODAY AND

RECEIVE EXCLUSIVE SAVINGSRECEIVE EXCLUSIVE SAVINGS

FREE SAFETY 
PACKAGE

PLUS $1500 OFF
FOR A LIMITED TIME ONLYFOR A LIMITED TIME ONLY

Call Toll-Free 1-800-207-7730Call Toll-Free 1-800-207-7730
With purchase of a new Safe Step Walk-InTub. Not applicable with any previous

walk-in tub purchase. Offer available while supplies last. No cash value. Mustwalk-in tub purchase. Offer available while supplies last. No cash value. Mustwalk-in tub purchase. Offer available while supplies last. No cash value. Must

present offer at time of purchase. Cannot be combined with any other offer.present offer at time of purchase. Cannot be combined with any other offer.present offer at time of purchase. Cannot be combined with any other offer.present offer at time of purchase. Cannot be combined with any other offer.

Market restrictions may apply. Offer available in select markets only.Market restrictions may apply. Offer available in select markets only.Market restrictions may apply. Offer available in select markets only.




